
Manuskrip
by Efa Wakhidatus Solikhah

Submission date: 27-Mar-2023 04:25PM (UTC+1000)
Submission ID: 2047783263
File name: 1279295708_2.pdf (302.42K)
Word count: 5886
Character count: 34864



5

18





6

6

6



7

15 15

17

20



1 1

1

1

15

17

22

22



4

4

8

8

9

12

18

19



2

2

16



10

10

13

14

21



3

13

13



3

3

11 11

14

14







15%
SIMILARITY INDEX

14%
INTERNET SOURCES

8%
PUBLICATIONS

9%
STUDENT PAPERS

1 1%

2 1%

3 1%

4 1%

5 1%

6 1%

Manuskrip
ORIGINALITY REPORT

PRIMARY SOURCES

www.otherpapers.com
Internet Source

ijmas.iraj.in
Internet Source

Jane Hemsley‐Brown. "Antecedents and
consequences of brand attachment: A
literature review and research agenda",
International Journal of Consumer Studies,
2022
Publication

www.thecasecentre.org
Internet Source

Submitted to Universitas Muhammadiyah
Purwokerto
Student Paper

M. J. Sirgy. "Assessing the Predictive Validity
of Two Methods of Measuring Self-Image
Congruence", Journal of the Academy of
Marketing Science, 06/01/1997
Publication



7 1%

8 1%

9 1%

10 1%

11 1%

12 1%

13 1%

14 1%

15 1%

www.igi-global.com
Internet Source

network.bepress.com
Internet Source

www.hs-geisenheim.de
Internet Source

downloads.hindawi.com
Internet Source

ecoforumjournal.ro
Internet Source

repository.unhas.ac.id
Internet Source

download.garuda.kemdikbud.go.id
Internet Source

Boyeong Kim, Erin Cho. "Effects of Self-
congruence, Self-enhancement, and Delight
on Tourists’ Patronage Intentions, and
Moderating Roles of Personality Propensities",
International Journal of Hospitality & Tourism
Administration, 2022
Publication

Angela Dettori, Michela Floris, Cinzia Dessì.
"Customer-perceived quality, innovation and
tradition: some empirical evidence", The TQM
Journal, 2020
Publication



16 1%

17 1%

18 1%

19 1%

20 1%

21 1%

22 1%

Exclude quotes On

Exclude bibliography On

Exclude matches < 1%

journals.ama.org
Internet Source

mbacademy.org.uk
Internet Source

theijbmt.com
Internet Source

www.banglajol.info
Internet Source

www2.mdpi.com
Internet Source

iqac.gndu.ac.in
Internet Source

Chi-Cheng Chang, Chaoyun Liang, Yi-Chun
Chiu. "Direct or indirect effects from
“perceived characteristic of innovation” to
“intention to pay”: mediation of continuance
intention to use e-learning", Journal of
Computers in Education, 2020
Publication



FINAL GRADE

/0

Manuskrip
GRADEMARK REPORT

GENERAL COMMENTS

Instructor

PAGE 1

PAGE 2

PAGE 3

PAGE 4

PAGE 5

PAGE 6

PAGE 7

PAGE 8

PAGE 9

PAGE 10

PAGE 11

PAGE 12


