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[IJPHS] Submission Acknowledgement
1 message

Lina Handayani <ijphs@iaescore.com> 6 December 2022 at 08:57
To: Rochana Ruliyandari <rochanaruliyandari00@gmail.com>

The following message is being delivered on behalf of International Journal
of Public Health Science (IJPHS).
________________________________________________________________________
Rochana Ruliyandari:

Thank you for submitting the manuscript, "Patient’s Hospital Selection
using Marketing Mix (7Ps): A Public Hospital in Indonesia" to International
Journal of Public Health Science (IJPHS). With the online journal management
system that we are using, you will be able to track its progress through the
editorial process by logging in to the journal web site:

Manuscript URL:
https://ijphs.iaescore.com/index.php/IJPHS/author/submission/22813
Username: ruliyandari

If you have any questions, please contact me. Thank you for considering this
journal as a venue for your work.

Lina Handayani
International Journal of Public Health Science (IJPHS)
________________________________________________________________________
International Journal of Public Health Science (IJPHS)
http://ijphs.iaescore.com
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Rochana Ruliyandari <rochanaruliyandari00@gmail.com>

[IJPHS] Editor Decision
2 messages

Lina Handayani <ijphs@iaescore.com> 31 January 2023 at 15:08
Reply-To: "Dr. Lina Handayani" <ijphs@iaescore.com>
To: Rochana Ruliyandari <rochanaruliyandari00@gmail.com>

The following message is being delivered on behalf of International Journal
of Public Health Science (IJPHS).
________________________________________________________________________
Dear Prof/Dr/Mr/Mrs: Rochana Ruliyandari,

We have reached a decision regarding your submission entitled "Patient’s
Hospital Selection using Marketing Mix (7Ps): A Public Hospital in
Indonesia" to International Journal of Public Health Science (IJPHS), a
peer-reviewed and an OPEN ACCESS journal that makes significant
contributions to major areas of public health science.

Our decision is to revisions
The goal of your revised paper is to describe novel technical results.
A high quality paper MUST has:
(1) a clear statement of the problem the paper is addressing --> explain in
"Introduction" section
(2) the proposed solution(s)/method(s)/approach(es)/framework(s)/ ....
(3) results achieved. It describes clearly what has been done before on the
problem, and what is new.

In preparing your revised paper, you should pay attention to:
1. Please ensure that: all references have been cited in your text; Each
citation should be written in the order of appearance in the text; The
references must be presented in numbering and CITATION ORDER is SEQUENTIAL
[1], [2], [3], [4], ......
Please download & study our published papers for your references:
- http://ijphs.iaescore.com
- http://ijere.iaescore.com
- http://journal.uad.ac.id/index.php/edulearn
- http://iaescore.com/journals (other journals)
(Please use “Search” menu under "JOURNAL CONTENT" menu in right side of
the site)

2 An Introduction should contain the following three (3) parts:
- Background: Authors have to make clear what the context is. Ideally,
authors should give an idea of the state-of-the art of the field the report
is about.
- The Problem: If there was no problem, there would be no reason for writing
a manuscript, and definitely no reason for reading it. So, please tell
readers why they should proceed reading. Experience shows that for this part
a few lines are often sufficient.
- The Proposed Solution: Now and only now! - authors may outline the
contribution of the manuscript. Here authors have to make sure readers point
out what are the novel aspects of authors work. Authors should place the
paper in proper context by citing relevant papers. At least, 5 references
(recently journal articles) are used in this section.

3. Results and discussion section: The presentation of results should be
simple and straightforward in style. This section report the most important
findings, including results of statistical analyses as appropriate. You
should present the comparison between performance of your approach and other
researches. Results given in figures should not be repeated in tables. It is
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very important to prove that your manuscript has a significant value and not
trivial.

Please submit your revised paper within 6 weeks.

I look forward for hearing from you

Thank you

Best Regards,
Dr. Lina Handayani
----------------------------------------------------------------------------------------------------------------------------------

The following template should be used for responses to reviewers:

I would like to thank the reviewers for their insightful feedback. All
comments from Reviewer 1 are highlighted in yellow, those from Reviewer 2
are highlighted in red, and those from Reviewer 3 are highlighted in green.

Reviewer 1

Comment 1: There are some references that are not required.
Response: We thoroughly updated our references; 5 references were
eliminated, and two were replaced by more recent publications.

Comment 2: The presentation of Figures 2 and 3 should be improved.
Response: The necessary adjustments have been made.

Comment 3: Equation (2) seems to be incorrect.
Response: Equation (2) is correct. This can be proven as follows:...
In order to clarify equation 9 in the manuscript, the following remarks have
been added... etc.

All changes for reviewer 1 are highlighted in yellow in the main text.

Reviewer 2

Comment 1:
Response:

Comment 2:
Response:

Comment 3:
Response:

All changes for reviewer 2 are highlighted in red in the main text.

Etc.

Such a document clarifies everything and will aid the reviewers in
evaluating the work fast.
When providing your amended primary document files, you must also upload
your corrections statement. Before your manuscript, the declaration of
revisions should appear.
------------------------------------------------------
Reviewer C:

Does the paper contain an original contribution to the field?:
        Yes

Is the paper technically sound?:
        Yes
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Does the title of the paper accurately reflect the major focus contribution
of this paper?:
        Yes

Please suggest change of the title as appropriate within 10 words:
        Patient’s Hospital Selection using Marketing Mix (7Ps): experience from
RSUD Dr. R. Soedjono, East Lombok, Indonesia

Is the abstract a clear description of the
paper?                                                       

:
        Yes

Please suggest change of the abstract
:
        ----

Is the paper well written (clear, concise, and well organized)?:
        Yes

Are the equations, figures and tables in this journal style, clear,
relevant, and are the captions adequate?:
        Yes

Please score the paper on a scale of 0 - 10 as per the directions below:

9-10 Excellent - Outstanding
7-8 Good
5-6 Average
3-4 Poor
0-2 Very Poor
:
        8

Comments to the Authors (how to improve this paper)::
        Please correct the first paragraph of method regarding explanation of
dependent and independent variables. Uses of data only from one hospital
limit the generalization of results to other hospitals. Also covering only
outpatient respondents instead of including inpatient respondents and
selecting only non-insured patents reduce the applicability of the findings

------------------------------------------------------

------------------------------------------------------
Reviewer G:

Does the paper contain an original contribution to the field?:
        Yes

Is the paper technically sound?:
        Yes

Does the title of the paper accurately reflect the major focus contribution
of this paper?:
        Yes

Please suggest change of the title as appropriate within 10 words:
        .

Is the abstract a clear description of the
paper?                                                       
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:
        Yes

Please suggest change of the abstract
:
        .

Is the paper well written (clear, concise, and well organized)?:
        Yes

Are the equations, figures and tables in this journal style, clear,
relevant, and are the captions adequate?:
        Yes

Please score the paper on a scale of 0 - 10 as per the directions below:

9-10 Excellent - Outstanding
7-8 Good
5-6 Average
3-4 Poor
0-2 Very Poor
:
        6

Comments to the Authors (how to improve this paper)::
        The paper has been written quite well. The Figure and Table are clear, The
journal's content has been presented in the abstract. However, there are
some things that need to be improved to improve the quality of the paper:
-Less references. Please add more
-The references should be writen in international language (English)

------------------------------------------------------
only 10 percent local ref, are allowed
- We require at least 30 references in recent 5 years completed with DOI
- Ref. from Journal article must be completed with vol., issue, pages, DOI
- Update references in recent 10 years
- Cite references in IEEE Style, not APA Style
- Write biographies of authors after ref. section
- Complete the ORCID ID for each author in Biographies section.
-Make sure that each paragraph at least contained three sentences.
- Each reference must be completed with DOI and can be traced online.
- Similarity should be no more than 20 percent.
- Proof read the English to expert.
- State the research funding and its contract number, if any in the
acknowledgment section
________________________________________________________________________
International Journal of Public Health Science (IJPHS)
http://ijphs.iaescore.com

Rochana Ruliyandari <rochanaruliyandari00@gmail.com> 27 February 2023 at 15:57
To: "Dr. Lina Handayani" <ijphs@iaescore.com>

Good Afternoon, Dr. Lina Handayani

Regarding proofreading, is it mandatory to send the certificate as proof?

Best Regards,
Rochana Ruliyandari
[Quoted text hidden]

http://ijphs.iaescore.com/
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Rochana Ruliyandari <rochanaruliyandari00@gmail.com>

[IJPHS] Editor Decision
1 message

Lina Handayani <ijphs@iaescore.com> 29 March 2023 at 07:58
Reply-To: "Dr. Lina Handayani" <ijphs@iaescore.com>
To: Rochana Ruliyandari <rochanaruliyandari00@gmail.com>

The following message is being delivered on behalf of International Journal
of Public Health Science (IJPHS).
________________________________________________________________________
Dear Prof/Dr/Mr/Mrs: Rochana Ruliyandari,

-Make sure that each paragraph at least contained three sentences.
- Add implication of your research in Conclusion section.
________________________________________________________________________
International Journal of Public Health Science (IJPHS)
http://ijphs.iaescore.com

http://ijphs.iaescore.com/
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Rochana Ruliyandari <rochanaruliyandari00@gmail.com>

[IJPHS] Editor Decision
1 message

Lina Handayani <ijphs@iaescore.com> 30 March 2023 at 11:10
Reply-To: "Dr. Lina Handayani" <ijphs@iaescore.com>
To: Rochana Ruliyandari <rochanaruliyandari00@gmail.com>

The following message is being delivered on behalf of International Journal
of Public Health Science (IJPHS).
________________________________________________________________________
-- Paper ID# 22813
-- Authors must strictly follow the guidelines for authors at
http://iaescore.com/gfa/ijphs.docx
-- Number of minimum references is 30 sources (mainly journal articles) for
research paper
-- and minimum 50 sources (mainly journal articles) for review paper
---------------------------------------------------------------------------------------------------------------------

Dear Prof/Dr/Mr/Mrs: Rochana Ruliyandari,

It is my great pleasure to inform you that your paper entitled "Patient’s
Hospital Selection using Marketing Mix (7Ps): A Public Hospital in
Indonesia" is ACCEPTED and will be published on the International Journal of
Public Health Science (IJPHS). This journal is accredited SINTA 1 by
Ministry of Research and Technology/National Research and Innovation Agency,
Republic of Indonesia (RISTEK-BRIN) and has ACCEPTED for inclusion
(indexing) in Scopus
(https://suggestor.step.scopus.com/progressTracker/?trackingID=D331D503BA1584BF)
since 2020 issues
(https://www.scopus.com/results/results.uri?src=s&st1=&st2=&sot=b&sdt=b&origin=searchbasic&rr=&sl=57&s=
SRCTITLE%20(International%20Journal%20of%20Public%20Health%20Science).
Congratulations!

Please prepare your final camera-ready paper (in MS Word or LATEX file
format) adheres to every detail of the guide of authors (MS Word:
http://iaescore.com/gfa/ijphs.docx, or http://iaescore.com/gfa/ijphs.rar for
LATEX file format), and check it for spelling/grammatical mistakes. Then you
should upload your final paper though our online system (as "author version"
under our decision, NOT as new submission).

You should submit your camera-ready paper along with your payment receipt
and similarity report (that less than 20%) within 6 weeks.

I look forward to hearing from you.

Thank you

Best Regards,
Dr. Lina Handayani

------------------------------------------------------------------------------------------------------------------------------------

You should submit all your documents:
1.  Camera-ready paper
2.  Similarity report, along with
3.  Your payment evidence
to email: ijphs@iaescore.com within 6 weeks.
All correspondence should be addressed to the emails (support by phone is
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http://iaescore.com/gfa/ijphs.docx
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https://www.scopus.com/results/results.uri?src=s&st1=&st2=&sot=b&sdt=b&origin=searchbasic&rr=&sl=57&s=SRCTITLE%20(International%20Journal%20of%20Public%20Health%20Science)
https://www.scopus.com/results/results.uri?src=s&st1=&st2=&sot=b&sdt=b&origin=searchbasic&rr=&sl=57&s=SRCTITLE%20(International%20Journal%20of%20Public%20Health%20Science)
https://www.scopus.com/results/results.uri?src=s&st1=&st2=&sot=b&sdt=b&origin=searchbasic&rr=&sl=57&s=SRCTITLE%20(International%20Journal%20of%20Public%20Health%20Science)
https://www.scopus.com/results/results.uri?src=s&st1=&st2=&sot=b&sdt=b&origin=searchbasic&rr=&sl=57&s=SRCTITLE%20(International%20Journal%20of%20Public%20Health%20Science)
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not provided).

IMPORTANT!!!

1). PLEASE ADHERE STRICTLY THE GUIDE OF AUTHORS !!
http://iaescore.com/gfa/ijphs.docx and pay attention to the checklist for
preparing your FINAL paper for publication:
http://ijphs.iaescore.com/index.php/IJPHS/about/editorialPolicies#custom-5

2). It is mandatory to present final paper in the sections structure "IMRADC
style":
     1. INTRODUCTION
     2. The Proposed Method/Framework/Procedure specifically designed
(optional)
     3. METHOD
     4. RESULTS AND DISCUSSION
     5. CONCLUSION
     See http://iaescore.com/gfa/ijphs.docx

3). It is mandatory!! Add biographies of authors as our template (include
links to the authors' profiles, do not delete any icons in the template).
See http://iaescore.com/gfa/ijphs.docx
--> Provide links for all authors to the 4 icons (Scholar, Scopus, Publons
and ORCID)

4). Use different PATTERNS for presenting different results in your graphics
 (instead of different colors). It is mandatory!! Re-check all your figures.
See http://iaescore.com/gfa/ijphs.docx

5). Please ensure that all references have been cited in your text. Use a
tool such as EndNote, Mendeley, or Zotero for reference management and
formatting, and choose IEEE style. Each citation should be written in the
order of appearance in the text in square brackets. For example, the first
citation [1], the second citation [2], and the third and fourth citations
[3], [4]. When citing multiple sources at once, the preferred method is to
list each number separately, in its own brackets, using a comma or dash
between numbers, as such: [1], [3], [5]. It is not necessary to mention an
author's name, pages used, or date of publication in the in-text citation.
Instead, refer to the source with a number in a square bracket, e.g. [9],
that will then correspond to the full citation in your reference list.
Examples of in-text citations:
    This theory was first put forward in 1970 [9].
    Zadeh [10] has argued that ...
    Several recent studies [7], [9], [11]-[15] have suggested that....
    ... end of the line for my research [16].

6). Please present all references as complete as possible and use IEEE style
(include information of DOIs, volume, number, pages, etc). If it is
available, DOI information is mandatory!! See
http://iaescore.com/gfa/ijphs.docx

------------------------------------------------------------------------------------------------------------------------------------

In order to cover part of the publication cost, each accepted paper is
charged: USD 265 (~IDR 3850K).
This charge is for the first 8 pages, and if any published manuscript over 8
pages will incur extra charges USD 50 (~IDR 800K) per page.
Your paper is 9 pages; however, you just need to pay for 8 pages due to your
contribution as reviewer.

The payment should be made by bank transfer (T/T):
--------------------------------------------------------------
Bank Account name (please be exact)/Beneficiary: LINA HANDAYANI
Bank Name: CIMB NIAGA Bank

http://iaescore.com/gfa/ijphs.docx
http://iaescore.com/gfa/ijphs.docx
http://ijphs.iaescore.com/index.php/IJPHS/about/editorialPolicies#custom-5
http://ijphs.iaescore.com/index.php/IJPHS/about/editorialPolicies#custom-5
http://ijphs.iaescore.com/index.php/IJPHS/about/editorialPolicies#custom-5
http://iaescore.com/gfa/ijphs.docx
http://iaescore.com/gfa/ijphs.docx
http://iaescore.com/gfa/ijphs.docx
http://iaescore.com/gfa/ijphs.docx
http://iaescore.com/gfa/ijphs.docx
http://iaescore.com/gfa/ijphs.docx
http://iaescore.com/gfa/ijphs.docx
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1/20/24, 8:13 PM Gmail - [IJPHS] Editor Decision

https://mail.google.com/mail/u/3/?ik=f85a598f52&view=pt&search=all&permthid=thread-f:1761764390932607399&simpl=msg-f:1761764390932607399 3/3

Branch Office: Kusumanegara Yogyakarta
City: Yogyakarta
Country : Indonesia
Bank Account #: 760164155700
SWIFT Code: BNIAIDJAXXX (PT. BANK CIMB NIAGA, TBK. in JAKARTA)

or as an alternative of the bank transfer, through PayPal to email:
info@iaesjournal.com

------------------------------------------------------------------------------------------------------------------------------------
________________________________________________________________________
International Journal of Public Health Science (IJPHS)
http://ijphs.iaescore.com

mailto:info@iaesjournal.com
http://ijphs.iaescore.com/
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Rochana Ruliyandari <rochanaruliyandari00@gmail.com>

IJPHS Rochana Ruliyandari Payment
1 message

Rochana Ruliyandari <rochanaruliyandari00@gmail.com> 22 May 2023 at 10:31
To: "Dr. Lina Handayani" <ijphs@iaescore.com>

Dear IJPHS team,

Hereby I attached the payment receipt for my paper entitled “Patient’s Hospital Selection using Marketing Mix (7Ps): A
Public Hospital in Indonesia”

Thank you very much for the opportunity.

Best Regards,
Rochana Ruliyandari

On 30 Mar 2023, at 11.10, Lina Handayani <ijphs@iaescore.com> wrote:

The following message is being delivered on behalf of International Journal
of Public Health Science (IJPHS).
________________________________________________________________________
-- Paper ID# 22813
-- Authors must strictly follow the guidelines for authors at
http://iaescore.com/gfa/ijphs.docx
-- Number of minimum references is 30 sources (mainly journal articles) for
research paper
-- and minimum 50 sources (mainly journal articles) for review paper
---------------------------------------------------------------------------------------------------------------------

Dear Prof/Dr/Mr/Mrs: Rochana Ruliyandari,

It is my great pleasure to inform you that your paper entitled "Patient’s
Hospital Selection using Marketing Mix (7Ps): A Public Hospital in
Indonesia" is ACCEPTED and will be published on the International Journal of
Public Health Science (IJPHS). This journal is accredited SINTA 1 by
Ministry of Research and Technology/National Research and Innovation Agency,
Republic of Indonesia (RISTEK-BRIN) and has ACCEPTED for inclusion

mailto:ijphs@iaescore.com
http://iaescore.com/gfa/ijphs.docx
http://iaescore.com/gfa/ijphs.docx


1/20/24, 8:14 PM Gmail - IJPHS Rochana Ruliyandari Payment

https://mail.google.com/mail/u/3/?ik=f85a598f52&view=pt&search=all&permthid=thread-a:mmiai-r-7052737107618273141&simpl=msg-f:1766563570… 2/3

(indexing) in Scopus
(https://suggestor.step.scopus.com/progressTracker/?trackingID=D331D503BA1584BF)
since 2020 issues
(https://www.scopus.com/results/results.uri?src=s&st1=&st2=&sot=b&sdt=b&origin=
searchbasic&rr=&sl=57&s=SRCTITLE%20(International%20Journal%20of%20Public%
20Health%20Science).
Congratulations!

Please prepare your final camera-ready paper (in MS Word or LATEX file
format) adheres to every detail of the guide of authors (MS Word:
http://iaescore.com/gfa/ijphs.docx, or http://iaescore.com/gfa/ijphs.rar for
LATEX file format), and check it for spelling/grammatical mistakes. Then you
should upload your final paper though our online system (as "author version"
under our decision, NOT as new submission).

You should submit your camera-ready paper along with your payment receipt
and similarity report (that less than 20%) within 6 weeks.

I look forward to hearing from you.

Thank you

Best Regards,
Dr. Lina Handayani

------------------------------------------------------------------------------------------------------------------------------------

You should submit all your documents:
1.  Camera-ready paper
2.  Similarity report, along with
3.  Your payment evidence
to email: ijphs@iaescore.com within 6 weeks.
All correspondence should be addressed to the emails (support by phone is
not provided).

IMPORTANT!!!

1). PLEASE ADHERE STRICTLY THE GUIDE OF AUTHORS !!
http://iaescore.com/gfa/ijphs.docx and pay attention to the checklist for
preparing your FINAL paper for publication:
http://ijphs.iaescore.com/index.php/IJPHS/about/editorialPolicies#custom-5

2). It is mandatory to present final paper in the sections structure "IMRADC
style":
    1. INTRODUCTION
    2. The Proposed Method/Framework/Procedure specifically designed
(optional)
    3. METHOD
    4. RESULTS AND DISCUSSION
    5. CONCLUSION
    See http://iaescore.com/gfa/ijphs.docx

3). It is mandatory!! Add biographies of authors as our template (include
links to the authors' profiles, do not delete any icons in the template).
See http://iaescore.com/gfa/ijphs.docx
--> Provide links for all authors to the 4 icons (Scholar, Scopus, Publons
and ORCID)

4). Use different PATTERNS for presenting different results in your graphics
(instead of different colors). It is mandatory!! Re-check all your figures.
See http://iaescore.com/gfa/ijphs.docx

5). Please ensure that all references have been cited in your text. Use a
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 Nowadays, there are lots of hospitals both managed by the private and public 
sectors. It is a fact that patients have an excellent opportunity to choose the 

hospital they want to be treated in, which will lead to higher competition 
between hospitals. Hospitals must be ready to compete with public and 
private hospitals. The strategy is carried out as well as possible for the 
success of the services offered by the hospital. One that can be done is using 
the 7Ps marketing mix theory (product, price, place, promotion, people, 
physical evidence, and process), which aims to increase the number of visits 
to the hospital. This research is quantitative research, descriptive-analytic 
with a cross-sectional approach. The sample size in this study was 110 

people, chosen from outpatients in the studied hospital. The sampling 
technique in this study used purposive sampling with criteria determined by 
the researcher. The analysis used in this study is multivariate analysis. In this 
study, it was found that all variables influence consumer decision-making. 
However, from the seven variables that have been tested, three variables 
greatly influence consumer decisions partially in using services in the 
studied hospital. These variables are promotion, process, and physical 
evidence. 
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1. INTRODUCTION 

The world of health in Indonesia is currently growing very rapidly [1]. When viewed from the number, 

the development of this hospital has increased every year. Based on data from the Central Bureau of Statistics, 

within 10 years (2011-2021), there has been an increase in the number of hospitals by 80.8%, so in 2021 the 

total number of hospitals in Indonesia will be 3,112 units. This does not only occur in big cities but the increase 

in the number of hospitals is also felt in remote areas of Indonesia.  

Hospitals are one of the health facilities to provide health services for the community, so it has a very 

important role in accelerating the improvement of public health status. This requires the hospital as a service 

provider to improve the quality of service, not only curative, but also promotive and preventive [2]. The 

increasing number of hospitals gives the fact that hospitals have an equal opportunity to be chosen by the 

patients where they want to be treated. This will lead to higher competition between hospitals. The 
community, as users of health services in hospitals, are now getting more competent in making their choices. 

With the development of information technology, people can easily access health service information and 

everything related to hospital services [3]. 

Therefore, hospitals, like any other organizations, need to use marketing strategies to perform well in 

delivering medical and treatment services [4]. This strategy must be carried out as well as possible for the 

https://creativecommons.org/licenses/by-sa/4.0/
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success of the services offered by the hospital to do differentiation [5]. One strategy that can be done is using 

the marketing mix theory to increase the number of visitors. The marketing mix is a strategy that includes 

several components, namely product, price, promotion, place, people, process, and physical evidence. All 

components must be maximized to obtain maximum results as well [6]. All components in the marketing mix 

are often called 7Ps [7]. These 7Ps can be controlled and combined to produce the desired response. Studies 

indicate that utilizing a marketing mix is crucial for optimizing service pricing, increasing surgical operations, 

raising health awareness, changing the attitudes of service providers, generating more financial resources for 
hospitals, and improving communication between service providers and patients [8]. The primary objective of a 

hospital is to enhance patient satisfaction, which can promote medication adherence and improve patient 

patients’ health status (a direct outcome of utilizing the marketing mix). Abedi and Abedini [9] investigate that 

hospitals that implement marketing principles and design their plans and programs around marketing mix 

components have positive outcomes. 

Every marketer has to understand the processes and factors that can influence consumer decisions in 

buying products or services. Mohanty [10] explains that two factors influence consumer purchasing decisions, 

namely external and internal factors. External factors consist of the socio-cultural environment. While internal 

factors include individual characteristics (age, gender, education, occupation, personality, and lifestyle). In 

addition, it is also important to know consumer behavior as the basis for consumers making decisions. 

Consumer behavior is also referred to as the buying process, where at that time, consumers carry out activities 

such as looking for information, doing research, and evaluating products [11]. 
A previous study was conducted in India to determine the marketing mix strategy in tertiary 

healthcare. The results show that there is a significant relationship between patients’ awareness of health 

concepts with the health program from the hospital. It is also shown that there is a low tendency from tertiary 

healthcare to implement the marketing mix strategy. So it is better to formulate a marketing mix strategy to 

provide better services, which will increase the hospital’s income [12]. It is also supported by previous 

researchers, which stated that marketing mix is significantly related to the number of patients visiting [13] and 

interest [14]. Based on a review article done by Siripipatthanakul and Chana [15], there is a proposed theoretical 

framework that shows the relationship between the healthcare marketing mix in clinics and patient satisfaction. 

Therefore, it needs further study to clarify in similar sectors, such as hospitals. 

In Indonesia, one of the hospitals affected by the increasing number of hospitals is Regional General 

Hospital (RSUD) Dr. R. Soedjono Selong, East Lombok, Indonesia. This hospital has several types of services, 
one of which is outpatient care, with a total of 21 polyclinics. However, based on the results of research studies, 

there has been a decrease in the number of outpatients from 2017 to 2021, from 99,627 to 98,132. The decrease 

in the number of outpatients is a problem that must be considered by hospital management. This is because this 

phenomenon will affect hospital income. Besides, operational activities will be disrupted. So that it is necessary 

to identify problems to find out the decrease in the number of outpatients based on the duties and functions of 

the hospital through internal and external problems.  

Based on the observations, the problems include a limited area for hospital development, especially for 

parking areas, the availability of infrastructure and medical equipment facilities is inadequate, nursing and non-

medical are still inadequate, the quantity and quality of human resources (HR) medical, nursing, non-medical 

personnel are still lacking, and the guarantee of service quality standards is still not optimal [16]. From the 

problem that has been stated, this research aims to know which 7Ps influence the outpatients the most in making 
the decision to be treated in RSUD Dr. R. Soedjono Selong, East Lombok, Indonesia. The findings of this 

research could offer important insights to help create effective marketing plans for RSUD Dr. R. Soedjono 

Selong, East Lombok, Indonesia, and for public hospitals in general, ultimately leading to improved patient 

satisfaction and increased market share for the hospitals.  

 

 

2. METHOD  

In conducting this research, it has ethical approval with the number 012207098. This study uses 

multivariate analysis using the classic assumption test, namely the normality test, multicollinearity test, 

heteroscedasticity test, and multiple linear regression analysis tests, including the t-test, f-test, and coefficient 

of determination test. The independent variables in this study are product, price, place, promotion, people, 

process, and physical evidence. In contrast, the dependent variable is the decision to use health services at 
RSUD Dr. Soedjono Selong.  

The population in this study were outpatients at RSUD Dr. Seodjono Selong. Based on the average 

number of outpatients per month in 2021, there were 8,177 outpatients. Sampling in this study used a 

purposive sampling technique by providing specific requirements to determine which respondents were 

eligible to be selected and following the criteria determined by the researcher. From the sample calculation, 

there is a total of 110 outpatients. Variable measurement is based on patient perception so that patients with 
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specific characteristics are needed to measure accurately. The inclusion criteria in this study are general 

patients (non-BPJS) who receive treatment at outpatient services at RSUD Dr. Soedjono Selong, has been 

treated in RSUD Dr. Soedjono Selong for more than three times, and is willing to be a respondent. 

Data collection in this study was using a questionnaire and examined with a 5-point Likert scale 

(1=very weak, 2=weak, 3=moderate, 4=good, 5=very good). There are two sections, demographic 

information (including gender, patient’s age, marital status, level of education, and occupation) and closed 
questions so that alternative answers can be provided. Questionnaires were distributed to respondents to 

obtain objective data from opinions, feelings, desires, and patient expectations. 

 

 

3. RESULTS AND DISCUSSION 

3.1.  Results 

Table 1 shows the respondent characteristics from this research. There are several demographic 

variables, such as gender, age, marital status, education, and occupation. Each will be given a frequency and 

percentage. The table shows that there were 38 male and 72 female (65.5%) patients (N=110). Most of the 

respondents were aged 26-45 years (62.7%), and most of the respondents 64.5% were married. Over a third 

(n=40, 36.4%) of the patients had completed high school, and 33.6% were self-employed. After classical 

assumption tests, such as the normality, heteroscadacity, and multicollinearity test, the f-test for multi-linear 
regression analysis is performed. Table 2 presents the result of the ANOVA.  

 

 

Table 1. Characteristics of study participants 
Demographic variable N % 

Gender   

Male 38 34.5 

Female 72 65.5 

Age (years)   

< 26  13 11.8 

26 – 45  69 62.7 

>45  28 25.5 

Marital status   

Single 30 27.3 

Married 71 64.5 

Divorced and not remarried 4 3.6 

Widowed and not remarried 5 4.5 

Education   

Elementary school 37 33.6 

Primary school 23 20.9 

High school 40 36.4 

Diploma-2 2 1.8 

Diploma-4 4 3.6 

Undergraduate 4 3.6 

Occupation   

Unemployed 12 10.9 

Housewife 21 19.1 

Governmental employment 2 1.8 

Agricultural labor 1 0.9 

Daily labor 1 0.9 

Farmer 13 15.5 

Trader 3 2.7 

Self-employed 37 33.6 

Driver 1 0.9 

University student  

Teacher 

11 

4 

10 

3.6 

 

 

Table 2. Result of ANOVA 
Model Sum of squares df Mean square F Sig. 

Regression 41.073 8 5.868 10.818 .000a 

Residual 55.327 102 .542   

Total 96.400 110    

 

 

The predictors from Table 2 analysis are physical evidence, price, place, process, people, product, 

and promotion. While the dependent variable is the patient’s decision to be treated in the studied hospital. 

From the result, it can be seen that if the calculated f-value is 10.818 with a p-value level (significant value) 

of 0.000 (p<0.05), it means that the hypothesis proposed in this study can be accepted statistically. Hence, all 
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variables in the marketing mix strategy (7Ps) jointly influence consumer decisions to use services at Dr. 

Seodjono Hospital. After that, the t-test was calculated to know which variable influenced the consumer 

decision. Table 3 presents the result of the significance of each variable of the marketing mix, such as 

product, price, place, promotion, people, process, and physical evidence. 

 

 

Table 3. Result of multi-linear regression 

No Model Unstandardized coefficients Standardized coefficients 
t Sig. 

B Std. Error Beta 
1 (Constant) .245 2.588  .095 .925 

Product .003 .032 .007 .080 .936 
Price -.062 .057 -.089 -1.093 .277 
Place .045 .030 .120 1.505 .135 
Promotion .229 .112 .199 2.045 .043 
People -.069 .082 -.071 -.845 .400 
Process .192 .070 .224 2.764 .007 
Physical evidance .622 .162 .369 3.835 .000 

 

 
From Table 3, it can be seen the significance of each variable in 7Ps. Here is the hypothesis: 

H0 = there is no influence on the patient’s decision to choose RSUD Dr. Soedjono 

H1 = there is a significant influence on the patient’s decision to choose RSUD Dr. Soedjono 

The decision from the calculation is; If the significant value is less than 0.05, Ho is accepted. In contrast, if 

the significant value is more than 0.05, vice versa.  

Variable “product” (X1) has a t-value of 0.080 with a significance value of (0.936) where the sig. 

value is more significant than 0.05 (p-value>0.05), which means that the product (X1) is not significant or 

has no positive influence on consumer decisions to be treated in the studied hospital. The “price” variable 

(X2) has a t-value of 1.093 with a significance value of 0.277 where (p-value>0.05), which means that price 

(X2) is not significant or has no influence on consumers' decisions to use RSUD Dr. Soedjono. “Place” 

variable (X3) has a t-value of 1.505 with a sig value of 0.135 where (p-value>0.05), which means that the 
place (X3) is not significant or has no influence on consumer decisions to use health services. The 

“promotion” variable (X4) has a t-value of 2.045 with a sig value of 0.043 where (p-value<0.05), which 

means it is not significant or has no influence on consumer decisions to choose RSUD Dr. Soedjono as their 

treatment place. While variable “people” (X5) has a t-value of 0.845 with a sig. value of 0.400 where  

(p-value>0.05), which means that people (X5) are not significant or have no influence on consumers' 

decisions. The X6, the “process” variable, has a t-value of 2.764 with a sig. value of 0.007 where  

(p-value<0.05), which means that the process (X6) is significant or has a positive influence on consumers' 

decisions on choosing RSUD Dr. Soedjono. The last variable is the physical evidence variable (X7). It has a 

t-value of 3.835 with a sig. value of 0.000 where (p-value<0.05), which means that the physical evidence 

variable (X7) is significant or has a positive influence on consumer decisions to use health services. Table 4 

aims to explain the extent ability of the independent variable to the dependent variable. 
 

 

Table 4. Result of the coefficient determinant 
Model R R-square Adjusted R-square Std. error of the estimate 

1 .653a .426 .387 .736 

 

 

Table 4 shows that the R-square value is 0.426. Thus, can be stated that 42.6% of consumer 

decisions are only able to explain the product, price, place, promotion, people, process, and physical evidence 

variables. While 57.4% is explained by other variables that do not exist or are not considered in the research 

analysis. 

 

3.2.  Discussion 

3.2.1. Product 

Products are everything the company offers consumers by providing various values to achieve goals 

through customer satisfaction and desires. Product elements in the hospital consist of diagnosis, treatment, 

and educational training for students and researchers in the medical or medical support fields [12]. Based on 

the results of data analysis, it was obtained p-value=0.925, which indicated that there was no influence of 

marketing strategy on the product variable on the consumer satisfaction process using health services at the 

outpatient installation of Dr. Soedjono Hospital. From this research, the product is insignificant or has no 
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influence, which means that the product does not influence consumer decisions to use the services at Dr. 

Soedjono Hospital. From Hailu et al. [17], it is shown that the variable ‘product’ influence the least of 

doctor’s prescribing behaviors in a public and private hospital. Even so, hospitals need to pay attention to 

these product elements to maintain their patients. This is because if these conditions continue to occur, it will 

affect the patient's decision process in choosing health services and result in a decrease in the number of 

patient visits. 
 

3.2.2. Price 

Based on the results of data analysis, it was obtained p-value=0.936, which indicated that there was 

no influence of the marketing strategy on the price variable on the consumer's decision to use health services 

at Dr. Seodjono Hospital. These results mean that there is no price relationship with consumers' decisions to 

use services at Dr. Sedjono Hospital because the tariff setting at Dr. Soedjono Hospital has been stipulated in 

East Lombok regent regulation Number 43 of 2021, which is used by the hospital and does not change every 

year. The results of this study follow the results of a study conducted by Lai et al. [18], which stated that 

patients are likely to compare poor services with the cost incurred to ascertain the worthiness of the money 

that has been spent. The price variable is related to the costs that will be incurred by patients in obtaining 

services at the hospital. In utilizing health services, patients will reconsider the suitability of service rates 

with the drugs obtained by patients. The suitability of service tariffs for the quality and drugs obtained by 
patients when obtaining services can enable patients to revisit health services.  

 

3.2.3. Place 

Based on the results of data analysis, a p-value=0.135 was obtained, which indicated that there was 

no influence of the marketing strategy on the place variable on the consumer's decision to use services at the 

outpatient installation of Dr. Soedjono Hospital. The results of this study follow the results  

by Tarihoran et al. [19], that there is no effect of place variables on the decision to revisit the hospital. The 

place where the transaction occurs has quite an essential meaning because of the environment where the 

customer perceives the service. In this variable, hospitals can be interpreted as a place where health services 

are provided. 

It is known from a geographical point of view that the location of RSUD Dr. Soedjono is in the 
middle of the city of Selong, East Lombok, where not only the people around Selong use health services at 

the hospital but some from outside the Selong sub-district use health services at Dr. Soedjono Hospital, such 

as sub-districts. Who access the location far from the hospital as in the characteristics of the respondents 

based on the address that patients who visit more Terara where the distance between Terara and RSUD Dr. 

Soedjono is 17.3 km so that the distance from the hospital location can be a consideration for the community 

to take treatment at the RSUD Dr. Soedjono.  

 

3.2.4. Promotion 

Hospital promotional activities are generally related to communicating and persuading customers. 

The essence of this promotional activity is a form of marketing communication that seeks to disseminate 

information, influence, and remind target markets to be willing to accept, buy, and be loyal to the products 
offered by the company. The concept of hospital promotion is how patients know about the types of services 

available at the hospital, how they are motivated to use them, then use them on an ongoing basis and 

disseminate this information to their relatives. Hospital promotion efforts can be carried out by providing 

information and promoting services through electronic media, print media, the hospital environment, and 

public relations activities such as collaborations and events. 

Based on the results of data analysis, a p-value=0.043 was obtained, which indicated that there was 

an influence of the promotion variable on consumer decisions to use services at Dr. Soedjono Hospital. The 

results of this study are also following research conducted by Yaghoubian et al. [20], which shows that there 

is an influence between the promotion mix on patient decisions in choosing health services at Iran's Hekmat 

Hospital. The results of this study are also under the theory of research [21], which states that promotion can 

influence customer decisions because the purpose of promotion is to inform and remind potential customers 

about the advantages and benefits of service products from hospitals. Things that need to be promoted can be 
in the form of types of products/services, prices, quality, and ease of access to places of service. By doing the 

promotion, it can influence patients in choosing health services easily. 

RSUD Dr. Soedjono is one of the health service facilities organized by the government. Currently, 

competition between hospitals is very tight in attracting consumers to access health services in hospitals. This 

can be seen from the increasing number of hospitals. One way that hospitals can do to attract consumers' 

interest in their products is to carry out promotional activities. The current promotions carried out by  

Dr. Soedjoono Hospital are pretty good, including carrying out promotions through health outreach through 
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brochures, leaflets, websites, YouTube, and collaborations, with midwives and puskesmas in terms of patient 

referrals. 

 

3.2.5. People 

Based on the results of data analysis, a p-value=0.400 was obtained, which indicated that there was 

no influence of marketing strategy on the officer variable on consumer decisions to use services at Dr. 

Soedjono Hospital. This result is supported by Ahmad et al. [22], which stated that even though it influences 
patient satisfaction, compared to other variables, it is very low. It can be because they are more product 

oriented. As long as the service is good enough, then the customers will likely continue to go. Hence, this 

result does not follow the result of the research by Pinanggih et al. [23], which analyzed that the health 

workers (people) affected patient retention in RSUD Datu Beru Takengon, with a p-value<0.05. 

Chana et al. [24] found that variable people influence patient satisfaction in Thailand’s healthcare 

services. It includes the excellent knowledge, good attitude, and qualifications of the doctors and all the 

supporting staff. This theory also follows research conducted by Liu et al. [25], which states that to increase 

patient loyalty, it is important to have a continuous relationship with the patients. It can be done by having 

good quality doctors and supporting staff. Although other marketing strategy variables influence the patient's 

decision process, it does not rule out the possibility that unfavorable staff evaluations can make patients not 

choose health services at the hospital. Therefore, RSUD Dr. Soedjono needs to recruit and retain officers 

with the ability, attitude, and commitment to building good patient relationships. 
 

3.2.6. Process 

Based on the results of data analysis, a p-value=0.007 is obtained, which indicates that there is an 

influence of process variables on consumer decisions to use services at the outpatient installation of Dr. 

Soedjono Hospital. Understandably, respondents seek a sense of security and comfort while being treated at a 

hospital to accelerate recovery from their illness. This result is supported by Amriza and Susanto [26], which 

shows that the process variable significantly influences the patient's decision to choose health services at 

hospital X. Examples of suitable processes in the hospital include the queues, professional medical action 

efforts by doctors and nurses, as well as timely examination processes that will influence the patient's 

decision to utilize health services in a hospital. According to Octivanny and Berlianto [27], there is an 

influence of the process on patients’ intention to revisit the healthcare service. 
The process in the hospital is interpreted more as a standard operating procedure (SOP). So that if 

the SOP is carried out in an orderly manner, there will be few complaints from customers due to the variety 

of services obtained. Existing SOPs must be communicated to customers so that they do not cause 

misunderstandings. 

 

3.2.7. Physical evidence 

Based on the results of data analysis, a p-value=0.000 is obtained, which indicates that there is an 

influence of physical evidence variables on consumer decisions to use services at the outpatient installation 

of RSUD Dr. Soedjono. Ravangard et al. [28] supports this result because, in Iran, physical evidence was the 

most crucial factor affecting the selection of patients’ hospitals. Besides, it is also supported by Salim [29], 

which states that partially, physical evidence influences patients’ decisions in selecting Bengkulu regional 
general hospital positively. 

Physical evidence can influence the customer's decision to use the health services at Dr. Soedjono 

Hospital. Physical evidence in service companies such as hospitals can be in the appearance of service 

facilities and staff to assess the quality of the service concerned a comfortable and beautiful hospital 

atmosphere, a large and safe parking area, and an adequate and comfortable space waiting room for patients 

influence the decision to use services at Dr. Soedjono Hospital. It should be noted that respondents seek a 

sense of security and comfort while being treated at a hospital to accelerate recovery from their illness [30]. 

 

 

4. CONCLUSION  

Based on the result, it can be stated that the marketing mix or the 7Ps (product, price, place, 

promotion, people, process, and physical evidence) influence consumer decisions to be treated in the studied 
hospital with a p-value of 0.000. Even though it was partially, it has a different result. From the analysis that 

has been done, variable product, price, place, and person do not influence the consumer’s decision with a  

p-value >0.05. While promotion, process, and physical evidence have influenced the outpatients to have 

treatment in RSUD Dr. Soedjono, with a p-value <0.05 respectively, 0.043, 0.007, and 0.000. This result 

suggests the hospital should pay attention to the promotion, process, and physical evidence individually, as 

they positively might increase the number of outpatients.  
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 Nowadays, there are lots of hospitals both managed by the private and public 
sectors. It is a fact that patients have an excellent opportunity to choose the 

hospital they want to be treated in, which will lead to higher competition 
between hospitals. Hospitals must be ready to compete with public and 
private hospitals. The strategy is carried out as well as possible for the 
success of the services offered by the hospital. One that can be done is using 
the 7Ps marketing mix theory (product, price, place, promotion, people, 
physical evidence, and process), which aims to increase the number of visits 
to the hospital. This research is quantitative research, descriptive-analytic 
with a cross-sectional approach. The sample size in this study was 110 

people, chosen from outpatients in the studied hospital. The sampling 
technique in this study used purposive sampling with criteria determined by 
the researcher. The analysis used in this study is multivariate analysis. In this 
study, it was found that all variables influence consumer decision-making. 
However, from the seven variables that have been tested, three variables 
greatly influence consumer decisions partially in using services in the 
studied hospital. These variables are promotion, process, and physical 
evidence. 

Keywords: 

7Ps 

Consumer decision-making 

Hospital 

Marketing strategy 

This is an open access article under the CC BY-SA license. 

 

Corresponding Author: 

Rochana Ruliyandari 

Faculty of Public Health, Universitas Ahmad Dahlan 
Prof. DR. Soepomo Sh Street, Warungboto, Umbulharjo, Yogyakarta, Daerah Istimewa Yogyakarta 

Email: rochanaruliyandari00@gmail.com 

 
 

1. INTRODUCTION 

The world of health in Indonesia is currently growing very rapidly [1]. When viewed from the number, 

the development of this hospital has increased every year. Based on data from the Central Bureau of Statistics, 

within 10 years (2011-2021), there has been an increase in the number of hospitals by 80.8%, so in 2021 the 

total number of hospitals in Indonesia will be 3,112 units. This does not only occur in big cities but the increase 

in the number of hospitals is also felt in remote areas of Indonesia.  

Hospitals are one of the health facilities to provide health services for the community, so it has a very 

important role in accelerating the improvement of public health status. This requires the hospital as a service 

provider to improve the quality of service, not only curative, but also promotive and preventive [2]. The 

increasing number of hospitals gives the fact that hospitals have an equal opportunity to be chosen by the 

patients where they want to be treated. This will lead to higher competition between hospitals. The 
community, as users of health services in hospitals, are now getting more competent in making their choices. 

With the development of information technology, people can easily access health service information and 

everything related to hospital services [3]. 

Therefore, hospitals, like any other organizations, need to use marketing strategies to perform well in 

delivering medical and treatment services [4]. This strategy must be carried out as well as possible for the 

https://creativecommons.org/licenses/by-sa/4.0/
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success of the services offered by the hospital to do differentiation [5]. One strategy that can be done is using 

the marketing mix theory to increase the number of visitors. The marketing mix is a strategy that includes 

several components, namely product, price, promotion, place, people, process, and physical evidence. All 

components must be maximized to obtain maximum results as well [6]. All components in the marketing mix 

are often called 7Ps [7]. These 7Ps can be controlled and combined to produce the desired response. Studies 

indicate that utilizing a marketing mix is crucial for optimizing service pricing, increasing surgical operations, 

raising health awareness, changing the attitudes of service providers, generating more financial resources for 
hospitals, and improving communication between service providers and patients [8]. The primary objective of a 

hospital is to enhance patient satisfaction, which can promote medication adherence and improve patient 

patients’ health status (a direct outcome of utilizing the marketing mix). Abedi and Abedini [9] investigate that 

hospitals that implement marketing principles and design their plans and programs around marketing mix 

components have positive outcomes. 

Every marketer has to understand the processes and factors that can influence consumer decisions in 

buying products or services. Mohanty [10] explains that two factors influence consumer purchasing decisions, 

namely external and internal factors. External factors consist of the socio-cultural environment. While internal 

factors include individual characteristics (age, gender, education, occupation, personality, and lifestyle). In 

addition, it is also important to know consumer behavior as the basis for consumers making decisions. 

Consumer behavior is also referred to as the buying process, where at that time, consumers carry out activities 

such as looking for information, doing research, and evaluating products [11]. 
A previous study was conducted in India to determine the marketing mix strategy in tertiary 

healthcare. The results show that there is a significant relationship between patients’ awareness of health 

concepts with the health program from the hospital. It is also shown that there is a low tendency from tertiary 

healthcare to implement the marketing mix strategy. So it is better to formulate a marketing mix strategy to 

provide better services, which will increase the hospital’s income [12]. It is also supported by previous 

researchers, which stated that marketing mix is significantly related to the number of patients visiting [13] and 

interest [14]. Based on a review article done by Siripipatthanakul and Chana [15], there is a proposed theoretical 

framework that shows the relationship between the healthcare marketing mix in clinics and patient satisfaction. 

Therefore, it needs further study to clarify in similar sectors, such as hospitals. 

In Indonesia, one of the hospitals affected by the increasing number of hospitals is Regional General 

Hospital (RSUD) Dr. R. Soedjono Selong, East Lombok, Indonesia. This hospital has several types of services, 
one of which is outpatient care, with a total of 21 polyclinics. However, based on the results of research studies, 

there has been a decrease in the number of outpatients from 2017 to 2021, from 99,627 to 98,132. The decrease 

in the number of outpatients is a problem that must be considered by hospital management. This is because this 

phenomenon will affect hospital income. Besides, operational activities will be disrupted. So that it is necessary 

to identify problems to find out the decrease in the number of outpatients based on the duties and functions of 

the hospital through internal and external problems.  

Based on the observations, the problems include a limited area for hospital development, especially for 

parking areas, the availability of infrastructure and medical equipment facilities is inadequate, nursing and non-

medical are still inadequate, the quantity and quality of human resources (HR) medical, nursing, non-medical 

personnel are still lacking, and the guarantee of service quality standards is still not optimal [16]. From the 

problem that has been stated, this research aims to know which 7Ps influence the outpatients the most in making 
the decision to be treated in RSUD Dr. R. Soedjono Selong, East Lombok, Indonesia. The findings of this 

research could offer important insights to help create effective marketing plans for RSUD Dr. R. Soedjono 

Selong, East Lombok, Indonesia, and for public hospitals in general, ultimately leading to improved patient 

satisfaction and increased market share for the hospitals.  

 

 

2. METHOD  

In conducting this research, it has ethical approval from Ethical Research Committee of Universitas 

Adhmad Dahlan with the number 012207098. This study uses multivariate analysis using the classic 

assumption test, namely the normality test, multicollinearity test, heteroscedasticity test, and multiple linear 

regression analysis tests, including the t-test, f-test, and coefficient of determination test. The independent 

variables in this study are product, price, place, promotion, people, process, and physical evidence. In 
contrast, the dependent variable is the decision to use health services at RSUD Dr. Soedjono Selong.  

The population in this study were outpatients at RSUD Dr. Seodjono Selong. Based on the average 

number of outpatients per month in 2021, there were 8,177 outpatients. Sampling in this study used a 

purposive sampling technique by providing specific requirements to determine which respondents were 

eligible to be selected and following the criteria determined by the researcher. From the sample calculation, 

there is a total of 110 outpatients. Variable measurement is based on patient perception so that patients with 
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specific characteristics are needed to measure accurately. The inclusion criteria in this study are general 

patients (non-BPJS) who receive treatment at outpatient services at RSUD Dr. Soedjono Selong, has been 

treated in RSUD Dr. Soedjono Selong for more than three times, and is willing to be a respondent. 

Data collection in this study was using a questionnaire and examined with a 5-point Likert scale 

(1=very weak, 2=weak, 3=moderate, 4=good, 5=very good). There are two sections, demographic 

information (including gender, patient’s age, marital status, level of education, and occupation) and closed 
questions so that alternative answers can be provided. Questionnaires were distributed to respondents to 

obtain objective data from opinions, feelings, desires, and patient expectations. 

 

 

3. RESULTS AND DISCUSSION 

3.1.  Results 

Table 1 shows the respondent characteristics from this research. There are several demographic 

variables, such as gender, age, marital status, education, and occupation. Each will be given a frequency and 

percentage. The table shows that there were 38 male and 72 female (65.5%) patients (N=110). Most of the 

respondents were aged 26-45 years (62.7%), and most of the respondents 64.5% were married. Over a third 

(n=40, 36.4%) of the patients had completed high school, and 33.6% were self-employed. After classical 

assumption tests, such as the normality, heteroscadacity, and multicollinearity test, the f-test for multi-linear 
regression analysis is performed. Table 2 presents the result of the ANOVA.  

 

 

Table 1. Characteristics of study participants 
Demographic variable N % 

Gender   

Male 38 34.5 

Female 72 65.5 

Age (years)   

< 26  13 11.8 

26 – 45  69 62.7 

>45  28 25.5 

Marital status   

Single 30 27.3 

Married 71 64.5 

Divorced and not remarried 4 3.6 

Widowed and not remarried 5 4.5 

Education   

Elementary school 37 33.6 

Primary school 23 20.9 

High school 40 36.4 

Diploma-2 2 1.8 

Diploma-4 4 3.6 

Undergraduate 4 3.6 

Occupation   

Unemployed 12 10.9 

Housewife 21 19.1 

Governmental employment 2 1.8 

Agricultural labor 1 0.9 

Daily labor 1 0.9 

Farmer 13 15.5 

Trader 3 2.7 

Self-employed 37 33.6 

Driver 1 0.9 

University student  

Teacher 

11 

4 

10 

3.6 

 

 

Table 2. Result of ANOVA 
Model Sum of squares df Mean square F Sig. 

Regression 41.073 8 5.868 10.818 .000a 

Residual 55.327 102 .542   

Total 96.400 110    

 

 

The predictors from Table 2 analysis are physical evidence, price, place, process, people, product, 

and promotion. While the dependent variable is the patient’s decision to be treated in the studied hospital. 

From the result, it can be seen that if the calculated f-value is 10.818 with a p-value level (significant value) 

of 0.000 (p<0.05), it means that the hypothesis proposed in this study can be accepted statistically. Hence, all 
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variables in the marketing mix strategy (7Ps) jointly influence consumer decisions to use services at Dr. 

Seodjono Hospital. After that, the t-test was calculated to know which variable influenced the consumer 

decision. Table 3 presents the result of the significance of each variable of the marketing mix, such as 

product, price, place, promotion, people, process, and physical evidence. 

 

 

Table 3. Result of multi-linear regression 

No Model Unstandardized coefficients Standardized coefficients 
t Sig. 

B Std. Error Beta 
1 (Constant) .245 2.588  .095 .925 

Product .003 .032 .007 .080 .936 
Price -.062 .057 -.089 -1.093 .277 
Place .045 .030 .120 1.505 .135 
Promotion .229 .112 .199 2.045 .043 
People -.069 .082 -.071 -.845 .400 
Process .192 .070 .224 2.764 .007 
Physical evidance .622 .162 .369 3.835 .000 

 

 
From Table 3, it can be seen the significance of each variable in 7Ps. Here is the hypothesis: 

H0 = there is no influence on the patient’s decision to choose RSUD Dr. Soedjono 

H1 = there is a significant influence on the patient’s decision to choose RSUD Dr. Soedjono 

The decision from the calculation is; If the significant value is less than 0.05, Ho is accepted. In contrast, if 

the significant value is more than 0.05, vice versa.  

Variable “product” (X1) has a t-value of 0.080 with a significance value of (0.936) where the sig. 

value is more significant than 0.05 (p-value>0.05), which means that the product (X1) is not significant or 

has no positive influence on consumer decisions to be treated in the studied hospital. The “price” variable 

(X2) has a t-value of 1.093 with a significance value of 0.277 where (p-value>0.05), which means that price 

(X2) is not significant or has no influence on consumers' decisions to use RSUD Dr. Soedjono. “Place” 

variable (X3) has a t-value of 1.505 with a sig value of 0.135 where (p-value>0.05), which means that the 
place (X3) is not significant or has no influence on consumer decisions to use health services. The 

“promotion” variable (X4) has a t-value of 2.045 with a sig value of 0.043 where (p-value<0.05), which 

means it is not significant or has no influence on consumer decisions to choose RSUD Dr. Soedjono as their 

treatment place. While variable “people” (X5) has a t-value of 0.845 with a sig. value of 0.400 where  

(p-value>0.05), which means that people (X5) are not significant or have no influence on consumers' 

decisions. The X6, the “process” variable, has a t-value of 2.764 with a sig. value of 0.007 where  

(p-value<0.05), which means that the process (X6) is significant or has a positive influence on consumers' 

decisions on choosing RSUD Dr. Soedjono. The last variable is the physical evidence variable (X7). It has a 

t-value of 3.835 with a sig. value of 0.000 where (p-value<0.05), which means that the physical evidence 

variable (X7) is significant or has a positive influence on consumer decisions to use health services. Table 4 

aims to explain the extent ability of the independent variable to the dependent variable. 
 

 

Table 4. Result of the coefficient determinant 
Model R R-square Adjusted R-square Std. error of the estimate 

1 .653a .426 .387 .736 

 

 

Table 4 shows that the R-square value is 0.426. Thus, can be stated that 42.6% of consumer 

decisions are only able to explain the product, price, place, promotion, people, process, and physical evidence 

variables. While 57.4% is explained by other variables that do not exist or are not considered in the research 

analysis. 

 

3.2.  Discussion 

3.2.1. Product 

Products are everything the company offers consumers by providing various values to achieve goals 

through customer satisfaction and desires. Product elements in the hospital consist of diagnosis, treatment, 

and educational training for students and researchers in the medical or medical support fields [12]. Based on 

the results of data analysis, it was obtained p-value=0.925, which indicated that there was no influence of 

marketing strategy on the product variable on the consumer satisfaction process using health services at the 

outpatient installation of Dr. Soedjono Hospital. From this research, the product is insignificant or has no 
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influence, which means that the product does not influence consumer decisions to use the services at Dr. 

Soedjono Hospital. From Hailu et al. [17], it is shown that the variable ‘product’ influence the least of 

doctor’s prescribing behaviors in a public and private hospital. Even so, hospitals need to pay attention to 

these product elements to maintain their patients. This is because if these conditions continue to occur, it will 

affect the patient's decision process in choosing health services and result in a decrease in the number of 

patient visits. 
 

3.2.2. Price 

Based on the results of data analysis, it was obtained p-value=0.936, which indicated that there was 

no influence of the marketing strategy on the price variable on the consumer's decision to use health services 

at Dr. Seodjono Hospital. These results mean that there is no price relationship with consumers' decisions to 

use services at Dr. Sedjono Hospital because the tariff setting at Dr. Soedjono Hospital has been stipulated in 

East Lombok regent regulation Number 43 of 2021, which is used by the hospital and does not change every 

year. The results of this study follow the results of a study conducted by Lai et al. [18], which stated that 

patients are likely to compare poor services with the cost incurred to ascertain the worthiness of the money 

that has been spent. The price variable is related to the costs that will be incurred by patients in obtaining 

services at the hospital. In utilizing health services, patients will reconsider the suitability of service rates 

with the drugs obtained by patients. The suitability of service tariffs for the quality and drugs obtained by 
patients when obtaining services can enable patients to revisit health services.  

 

3.2.3. Place 

Based on the results of data analysis, a p-value=0.135 was obtained, which indicated that there was 

no influence of the marketing strategy on the place variable on the consumer's decision to use services at the 

outpatient installation of Dr. Soedjono Hospital. The results of this study follow the results  

by Tarihoran et al. [19], that there is no effect of place variables on the decision to revisit the hospital. The 

place where the transaction occurs has quite an essential meaning because of the environment where the 

customer perceives the service. In this variable, hospitals can be interpreted as a place where health services 

are provided. 

It is known from a geographical point of view that the location of RSUD Dr. Soedjono is in the 
middle of the city of Selong, East Lombok, where not only the people around Selong use health services at 

the hospital but some from outside the Selong sub-district use health services at Dr. Soedjono Hospital, such 

as sub-districts. Who access the location far from the hospital as in the characteristics of the respondents 

based on the address that patients who visit more Terara where the distance between Terara and RSUD Dr. 

Soedjono is 17.3 km so that the distance from the hospital location can be a consideration for the community 

to take treatment at the RSUD Dr. Soedjono.  

 

3.2.4. Promotion 

Hospital promotional activities are generally related to communicating and persuading customers. 

The essence of this promotional activity is a form of marketing communication that seeks to disseminate 

information, influence, and remind target markets to be willing to accept, buy, and be loyal to the products 
offered by the company. The concept of hospital promotion is how patients know about the types of services 

available at the hospital, how they are motivated to use them, then use them on an ongoing basis and 

disseminate this information to their relatives. Hospital promotion efforts can be carried out by providing 

information and promoting services through electronic media, print media, the hospital environment, and 

public relations activities such as collaborations and events. 

Based on the results of data analysis, a p-value=0.043 was obtained, which indicated that there was 

an influence of the promotion variable on consumer decisions to use services at Dr. Soedjono Hospital. The 

results of this study are also following research conducted by Yaghoubian et al. [20], which shows that there 

is an influence between the promotion mix on patient decisions in choosing health services at Iran's Hekmat 

Hospital. The results of this study are also under the theory of research [21], which states that promotion can 

influence customer decisions because the purpose of promotion is to inform and remind potential customers 

about the advantages and benefits of service products from hospitals. Things that need to be promoted can be 
in the form of types of products/services, prices, quality, and ease of access to places of service. By doing the 

promotion, it can influence patients in choosing health services easily. 

RSUD Dr. Soedjono is one of the health service facilities organized by the government. Currently, 

competition between hospitals is very tight in attracting consumers to access health services in hospitals. This 

can be seen from the increasing number of hospitals. One way that hospitals can do to attract consumers' 

interest in their products is to carry out promotional activities. The current promotions carried out by  

Dr. Soedjoono Hospital are pretty good, including carrying out promotions through health outreach through 
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brochures, leaflets, websites, YouTube, and collaborations, with midwives and puskesmas in terms of patient 

referrals. 

 

3.2.5. People 

Based on the results of data analysis, a p-value=0.400 was obtained, which indicated that there was 

no influence of marketing strategy on the officer variable on consumer decisions to use services at Dr. 

Soedjono Hospital. This result is supported by Ahmad et al. [22], which stated that even though it influences 
patient satisfaction, compared to other variables, it is very low. It can be because they are more product 

oriented. As long as the service is good enough, then the customers will likely continue to go. Hence, this 

result does not follow the result of the research by Pinanggih et al. [23], which analyzed that the health 

workers (people) affected patient retention in RSUD Datu Beru Takengon, with a p-value<0.05. 

Chana et al. [24] found that variable people influence patient satisfaction in Thailand’s healthcare 

services. It includes the excellent knowledge, good attitude, and qualifications of the doctors and all the 

supporting staff. This theory also follows research conducted by Liu et al. [25], which states that to increase 

patient loyalty, it is important to have a continuous relationship with the patients. It can be done by having 

good quality doctors and supporting staff. Although other marketing strategy variables influence the patient's 

decision process, it does not rule out the possibility that unfavorable staff evaluations can make patients not 

choose health services at the hospital. Therefore, RSUD Dr. Soedjono needs to recruit and retain officers 

with the ability, attitude, and commitment to building good patient relationships. 
 

3.2.6. Process 

Based on the results of data analysis, a p-value=0.007 is obtained, which indicates that there is an 

influence of process variables on consumer decisions to use services at the outpatient installation of Dr. 

Soedjono Hospital. Understandably, respondents seek a sense of security and comfort while being treated at a 

hospital to accelerate recovery from their illness. This result is supported by Amriza and Susanto [26], which 

shows that the process variable significantly influences the patient's decision to choose health services at 

hospital X. Examples of suitable processes in the hospital include the queues, professional medical action 

efforts by doctors and nurses, as well as timely examination processes that will influence the patient's 

decision to utilize health services in a hospital. According to Octivanny and Berlianto [27], there is an 

influence of the process on patients’ intention to revisit the healthcare service. 
The process in the hospital is interpreted more as a standard operating procedure (SOP). So that if 

the SOP is carried out in an orderly manner, there will be few complaints from customers due to the variety 

of services obtained. Existing SOPs must be communicated to customers so that they do not cause 

misunderstandings. 

 

3.2.7. Physical evidence 

Based on the results of data analysis, a p-value=0.000 is obtained, which indicates that there is an 

influence of physical evidence variables on consumer decisions to use services at the outpatient installation 

of RSUD Dr. Soedjono. Ravangard et al. [28] supports this result because, in Iran, physical evidence was the 

most crucial factor affecting the selection of patients’ hospitals. Besides, it is also supported by Salim [29], 

which states that partially, physical evidence influences patients’ decisions in selecting Bengkulu regional 
general hospital positively. 

Physical evidence can influence the customer's decision to use the health services at Dr. Soedjono 

Hospital. Physical evidence in service companies such as hospitals can be in the appearance of service 

facilities and staff to assess the quality of the service concerned a comfortable and beautiful hospital 

atmosphere, a large and safe parking area, and an adequate and comfortable space waiting room for patients 

influence the decision to use services at Dr. Soedjono Hospital. It should be noted that respondents seek a 

sense of security and comfort while being treated at a hospital to accelerate recovery from their illness [30]. 

 

 

4. CONCLUSION  

Based on the result, it can be stated that the marketing mix or the 7Ps (product, price, place, 

promotion, people, process, and physical evidence) influence consumer decisions to be treated in the studied 
hospital with a p-value of 0.000. Even though it was partially, it has a different result. From the analysis that 

has been done, variable product, price, place, and person do not influence the consumer’s decision with a  

p-value >0.05. While promotion, process, and physical evidence have influenced the outpatients to have 

treatment in RSUD Dr. Soedjono, with a p-value <0.05 respectively, 0.043, 0.007, and 0.000. This result 

suggests the hospital should pay attention to the promotion, process, and physical evidence individually, as 

they positively might increase the number of outpatients.  
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 Nowadays, there are lots of hospitals both managed by the private and public 

sectors. It is a fact that patients have an excellent opportunity to choose the 

hospital they want to be treated in, which will lead to higher competition 

between hospitals. Hospitals must be ready to compete with public and 

private hospitals. The strategy is carried out as well as possible for the 

success of the services offered by the hospital. One that can be done is using 

the 7Ps marketing mix theory (product, price, place, promotion, people, 

physical evidence, and process), which aims to increase the number of visits 

to the hospital. This research is quantitative research, descriptive-analytic 

with a cross-sectional approach. The sample size in this study was 110 

people, chosen from outpatients in the studied hospital. The sampling 

technique in this study used purposive sampling with criteria determined by 

the researcher. The analysis used in this study is multivariate analysis. In this 

study, it was found that all variables influence consumer decision-making. 

However, from the seven variables that have been tested, three variables 

greatly influence consumer decisions partially in using services in the 

studied hospital. These variables are promotion, process, and physical 

evidence. 
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1. INTRODUCTION 

The world of health in Indonesia is currently growing very rapidly [1]. When viewed from the number, 

the development of this hospital has increased every year. Based on data from the Central Bureau of Statistics, 

within 10 years (2011-2021), there has been an increase in the number of hospitals by 80.8%, so in 2021 the 

total number of hospitals in Indonesia will be 3,112 units. This does not only occur in big cities but the increase 

in the number of hospitals is also felt in remote areas of Indonesia.  

Hospitals are one of the health facilities to provide health services for the community, so it has a very 

important role in accelerating the improvement of public health status. This requires the hospital as a service 

provider to improve the quality of service, not only curative, but also promotive and preventive [2]. The 

increasing number of hospitals gives the fact that hospitals have an equal opportunity to be chosen by the 

patients where they want to be treated. This will lead to higher competition between hospitals. The 

community, as users of health services in hospitals, are now getting more competent in making their choices. 

With the development of information technology, people can easily access health service information and 

everything related to hospital services [3]. 

Therefore, hospitals, like any other organizations, need to use marketing strategies to perform well in 

delivering medical and treatment services [4]. This strategy must be carried out as well as possible for the 

https://creativecommons.org/licenses/by-sa/4.0/


                ISSN: 2252-8806 

Int J Public Health Sci, Vol. 12, No. 3, September 2023: 1-1x 

2 

success of the services offered by the hospital to do differentiation [5]. One strategy that can be done is using 

the marketing mix theory to increase the number of visitors. The marketing mix is a strategy that includes 

several components, namely product, price, promotion, place, people, process, and physical evidence. All 

components must be maximized to obtain maximum results as well [6]. All components in the marketing mix 

are often called 7Ps [7]. These 7Ps can be controlled and combined to produce the desired response. Studies 

indicate that utilizing a marketing mix is crucial for optimizing service pricing, increasing surgical operations, 

raising health awareness, changing the attitudes of service providers, generating more financial resources for 

hospitals, and improving communication between service providers and patients [8]. The primary objective of a 

hospital is to enhance patient satisfaction, which can promote medication adherence and improve patient 

patients’ health status (a direct outcome of utilizing the marketing mix). Abedi and Abedini [9] investigate that 

hospitals that implement marketing principles and design their plans and programs around marketing mix 

components have positive outcomes. 

Every marketer has to understand the processes and factors that can influence consumer decisions in 

buying products or services. Mohanty [10] explains that two factors influence consumer purchasing decisions, 

namely external and internal factors. External factors consist of the socio-cultural environment. While internal 

factors include individual characteristics (age, gender, education, occupation, personality, and lifestyle). In 

addition, it is also important to know consumer behavior as the basis for consumers making decisions. 

Consumer behavior is also referred to as the buying process, where at that time, consumers carry out activities 

such as looking for information, doing research, and evaluating products [11]. 

A previous study was conducted in India to determine the marketing mix strategy in tertiary 

healthcare. The results show that there is a significant relationship between patients’ awareness of health 

concepts with the health program from the hospital. It is also shown that there is a low tendency from tertiary 

healthcare to implement the marketing mix strategy. So it is better to formulate a marketing mix strategy to 

provide better services, which will increase the hospital’s income [12]. It is also supported by previous 

researchers, which stated that marketing mix is significantly related to the number of patients visiting [13] and 

interest [14]. Based on a review article done by Siripipatthanakul and Chana [15], there is a proposed theoretical 

framework that shows the relationship between the healthcare marketing mix in clinics and patient satisfaction. 

Therefore, it needs further study to clarify in similar sectors, such as hospitals. 

In Indonesia, one of the hospitals affected by the increasing number of hospitals is Regional General 

Hospital (RSUD) Dr. R. Soedjono Selong, East Lombok, Indonesia. This hospital has several types of services, 

one of which is outpatient care, with a total of 21 polyclinics. However, based on the results of research studies, 

there has been a decrease in the number of outpatients from 2017 to 2021, from 99,627 to 98,132. The decrease 

in the number of outpatients is a problem that must be considered by hospital management. This is because this 

phenomenon will affect hospital income. Besides, operational activities will be disrupted. So that it is necessary 

to identify problems to find out the decrease in the number of outpatients based on the duties and functions of 

the hospital through internal and external problems.  

Based on the observations, the problems include a limited area for hospital development, especially for 

parking areas, the availability of infrastructure and medical equipment facilities is inadequate, nursing and non-

medical are still inadequate, the quantity and quality of human resources (HR) medical, nursing, non-medical 

personnel are still lacking, and the guarantee of service quality standards is still not optimal [16]. From the 

problem that has been stated, this research aims to know which 7Ps influence the outpatients the most in making 

the decision to be treated in RSUD Dr. R. Soedjono Selong, East Lombok, Indonesia. The findings of this 

research could offer important insights to help create effective marketing plans for RSUD Dr. R. Soedjono 

Selong, East Lombok, Indonesia, and for public hospitals in general, ultimately leading to improved patient 

satisfaction and increased market share for the hospitals.  

 

 

2. METHOD  

In conducting this research, it has ethical approval from Ethical Research Committee of Universitas 

Adhmad Dahlan with the number 012207098. This study uses multivariate analysis using the classic 

assumption test, namely the normality test, multicollinearity test, heteroscedasticity test, and multiple linear 

regression analysis tests, including the t-test, f-test, and coefficient of determination test. The independent 

variables in this study are product, price, place, promotion, people, process, and physical evidence. In 

contrast, the dependent variable is the decision to use health services at RSUD Dr. Soedjono Selong.  

The population in this study were outpatients at RSUD Dr. Seodjono Selong. Based on the average 

number of outpatients per month in 2021, there were 8,177 outpatients. Sampling in this study used a 

purposive sampling technique by providing specific requirements to determine which respondents were 

eligible to be selected and following the criteria determined by the researcher. From the sample calculation, 

there is a total of 110 outpatients. Variable measurement is based on patient perception so that patients with 
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specific characteristics are needed to measure accurately. The inclusion criteria in this study are general 

patients (non-BPJS) who receive treatment at outpatient services at RSUD Dr. Soedjono Selong, has been 

treated in RSUD Dr. Soedjono Selong for more than three times, and is willing to be a respondent. 

Data collection in this study was using a questionnaire and examined with a 5-point Likert scale 

(1=very weak, 2=weak, 3=moderate, 4=good, 5=very good). There are two sections, demographic 

information (including gender, patient’s age, marital status, level of education, and occupation) and closed 

questions so that alternative answers can be provided. Questionnaires were distributed to respondents to 

obtain objective data from opinions, feelings, desires, and patient expectations. 

 

 

3. RESULTS AND DISCUSSION 

3.1.  Results 

Table 1 shows the respondent characteristics from this research. There are several demographic 

variables, such as gender, age, marital status, education, and occupation. Each will be given a frequency and 

percentage. The table shows that there were 38 male and 72 female (65.5%) patients (N=110). Most of the 

respondents were aged 26-45 years (62.7%), and most of the respondents 64.5% were married. Over a third 

(n=40, 36.4%) of the patients had completed high school, and 33.6% were self-employed. After classical 

assumption tests, such as the normality, heteroscadacity, and multicollinearity test, the f-test for multi-linear 

regression analysis is performed. Table 2 presents the result of the ANOVA.  

 

 

Table 1. Characteristics of study participants 
Demographic variable N % 

Gender   

Male 38 34.5 
Female 72 65.5 

Age (years)   

< 26  13 11.8 
26 – 45  69 62.7 

>45  28 25.5 

Marital status   

Single 30 27.3 

Married 71 64.5 

Divorced and not remarried 4 3.6 
Widowed and not remarried 5 4.5 

Education   

Elementary school 37 33.6 
Primary school 23 20.9 

High school 40 36.4 

Diploma-2 2 1.8 
Diploma-4 4 3.6 

Undergraduate 4 3.6 

Occupation   
Unemployed 12 10.9 

Housewife 21 19.1 
Governmental employment 2 1.8 

Agricultural labor 1 0.9 

Daily labor 1 0.9 
Farmer 13 15.5 

Trader 3 2.7 

Self-employed 37 33.6 
Driver 1 0.9 

University student  

Teacher 

11 

4 

10 

3.6 

 

 

Table 2. Result of ANOVA 
Model Sum of squares df Mean square F Sig. 

Regression 41.073 8 5.868 10.818 .000a 

Residual 55.327 102 .542   
Total 96.400 110    

 

 

The predictors from Table 2 analysis are physical evidence, price, place, process, people, product, 

and promotion. While the dependent variable is the patient’s decision to be treated in the studied hospital. 

From the result, it can be seen that if the calculated f-value is 10.818 with a p-value level (significant value) 

of 0.000 (p<0.05), it means that the hypothesis proposed in this study can be accepted statistically. Hence, all 
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variables in the marketing mix strategy (7Ps) jointly influence consumer decisions to use services at Dr. 

Seodjono Hospital. After that, the t-test was calculated to know which variable influenced the consumer 

decision. Table 3 presents the result of the significance of each variable of the marketing mix, such as 

product, price, place, promotion, people, process, and physical evidence. 

 

 

Table 3. Result of multi-linear regression 

Model 
Unstandardized coefficients Standardized coefficients 

t Sig. 
B Std. Error Beta 

(Constant) .245 2.588  .095 .925 

Product .003 .032 .007 .080 .936 
Price -.062 .057 -.089 -1.093 .277 
Place .045 .030 .120 1.505 .135 
Promotion .229 .112 .199 2.045 .043 
People -.069 .082 -.071 -.845 .400 
Process .192 .070 .224 2.764 .007 
Physical evidance .622 .162 .369 3.835 .000 

 

 

From Table 3, it can be seen the significance of each variable in 7Ps. Here is the hypothesis: 

H0 = there is no influence on the patient’s decision to choose RSUD Dr. Soedjono 

H1 = there is a significant influence on the patient’s decision to choose RSUD Dr. Soedjono 

The decision from the calculation is; If the significant value is less than 0.05, Ho is accepted. In contrast, if 

the significant value is more than 0.05, vice versa.  

Variable “product” (X1) has a t-value of 0.080 with a significance value of (0.936) where the sig. 

value is more significant than 0.05 (p-value>0.05), which means that the product (X1) is not significant or 

has no positive influence on consumer decisions to be treated in the studied hospital. The “price” variable 

(X2) has a t-value of 1.093 with a significance value of 0.277 where (p-value>0.05), which means that price 

(X2) is not significant or has no influence on consumers' decisions to use RSUD Dr. Soedjono. “Place” 

variable (X3) has a t-value of 1.505 with a sig value of 0.135 where (p-value>0.05), which means that the 

place (X3) is not significant or has no influence on consumer decisions to use health services. The 

“promotion” variable (X4) has a t-value of 2.045 with a sig value of 0.043 where (p-value<0.05), which 

means it is not significant or has no influence on consumer decisions to choose RSUD Dr. Soedjono as their 

treatment place. While variable “people” (X5) has a t-value of 0.845 with a sig. value of 0.400 where  

(p-value>0.05), which means that people (X5) are not significant or have no influence on consumers' 

decisions. The X6, the “process” variable, has a t-value of 2.764 with a sig. value of 0.007 where  

(p-value<0.05), which means that the process (X6) is significant or has a positive influence on consumers' 

decisions on choosing RSUD Dr. Soedjono. The last variable is the physical evidence variable (X7). It has a 

t-value of 3.835 with a sig. value of 0.000 where (p-value<0.05), which means that the physical evidence 

variable (X7) is significant or has a positive influence on consumer decisions to use health services. Table 4 

aims to explain the extent ability of the independent variable to the dependent variable. 

 

 

Table 4. Result of the coefficient determinant 
Model R R-square Adjusted R-square Std. error of the estimate 

1 .653a .426 .387 .736 

 

 

Table 4 shows that the R-square value is 0.426. Thus, can be stated that 42.6% of consumer 

decisions are only able to explain the product, price, place, promotion, people, process, and physical evidence 

variables. While 57.4% is explained by other variables that do not exist or are not considered in the research 

analysis. 

 

3.2.  Discussion 

3.2.1. Product 

Products are everything the company offers consumers by providing various values to achieve goals 

through customer satisfaction and desires. Product elements in the hospital consist of diagnosis, treatment, 

and educational training for students and researchers in the medical or medical support fields [12]. Based on 

the results of data analysis, it was obtained p-value=0.925, which indicated that there was no influence of 

marketing strategy on the product variable on the consumer satisfaction process using health services at the 

outpatient installation of Dr. Soedjono Hospital. From this research, the product is insignificant or has no 
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influence, which means that the product does not influence consumer decisions to use the services at  

Dr. Soedjono Hospital. From Hailu et al. [17], it is shown that the variable ‘product’ influence the least of 

doctor’s prescribing behaviors in a public and private hospital. Even so, hospitals need to pay attention to 

these product elements to maintain their patients. This is because if these conditions continue to occur, it will 

affect the patient's decision process in choosing health services and result in a decrease in the number of 

patient visits. 

 

3.2.2. Price 

Based on the results of data analysis, it was obtained p-value=0.936, which indicated that there was 

no influence of the marketing strategy on the price variable on the consumer's decision to use health services 

at Dr. Seodjono Hospital. These results mean that there is no price relationship with consumers' decisions to 

use services at Dr. Sedjono Hospital because the tariff setting at Dr. Soedjono Hospital has been stipulated in 

East Lombok regent regulation Number 43 of 2021, which is used by the hospital and does not change every 

year. The results of this study follow the results of a study conducted by Lai et al. [18], which stated that 

patients are likely to compare poor services with the cost incurred to ascertain the worthiness of the money 

that has been spent. The price variable is related to the costs that will be incurred by patients in obtaining 

services at the hospital. In utilizing health services, patients will reconsider the suitability of service rates 

with the drugs obtained by patients. The suitability of service tariffs for the quality and drugs obtained by 

patients when obtaining services can enable patients to revisit health services.  

 

3.2.3. Place 

Based on the results of data analysis, a p-value=0.135 was obtained, which indicated that there was no 

influence of the marketing strategy on the place variable on the consumer's decision to use services at the 

outpatient installation of Dr. Soedjono Hospital. The results of this study follow the results  

by Tarihoran et al. [19], that there is no effect of place variables on the decision to revisit the hospital. The place 

where the transaction occurs has quite an essential meaning because of the environment where the customer 

perceives the service. In this variable, hospitals can be interpreted as a place where health services are provided. 

It is known from a geographical point of view that the location of RSUD Dr. Soedjono is in the 

middle of the city of Selong, East Lombok, where not only the people around Selong use health services at 

the hospital but some from outside the Selong sub-district use health services at Dr. Soedjono Hospital, such 

as sub-districts. Who access the location far from the hospital as in the characteristics of the respondents 

based on the address that patients who visit more Terara where the distance between Terara and RSUD Dr. 

Soedjono is 17.3 km so that the distance from the hospital location can be a consideration for the community 

to take treatment at the RSUD Dr. Soedjono.  

 

3.2.4. Promotion 

Hospital promotional activities are generally related to communicating and persuading customers. 

The essence of this promotional activity is a form of marketing communication that seeks to disseminate 

information, influence, and remind target markets to be willing to accept, buy, and be loyal to the products 

offered by the company. The concept of hospital promotion is how patients know about the types of services 

available at the hospital, how they are motivated to use them, then use them on an ongoing basis and 

disseminate this information to their relatives. Hospital promotion efforts can be carried out by providing 

information and promoting services through electronic media, print media, the hospital environment, and 

public relations activities such as collaborations and events. 

Based on the results of data analysis, a p-value=0.043 was obtained, which indicated that there was 

an influence of the promotion variable on consumer decisions to use services at Dr. Soedjono Hospital. The 

results of this study are also following research conducted by Yaghoubian et al. [20], which shows that there 

is an influence between the promotion mix on patient decisions in choosing health services at Iran's Hekmat 

Hospital. The results of this study are also under the theory of research [21], which states that promotion can 

influence customer decisions because the purpose of promotion is to inform and remind potential customers 

about the advantages and benefits of service products from hospitals. Things that need to be promoted can be 

in the form of types of products/services, prices, quality, and ease of access to places of service. By doing the 

promotion, it can influence patients in choosing health services easily. 

RSUD Dr. Soedjono is one of the health service facilities organized by the government. Currently, 

competition between hospitals is very tight in attracting consumers to access health services in hospitals. This 

can be seen from the increasing number of hospitals. One way that hospitals can do to attract consumers' 

interest in their products is to carry out promotional activities. The current promotions carried out by  

Dr. Soedjoono Hospital are pretty good, including carrying out promotions through health outreach through 

brochures, leaflets, websites, YouTube, and collaborations, with midwives and puskesmas in terms of patient 

referrals. 
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3.2.5. People 

Based on the results of data analysis, a p-value=0.400 was obtained, which indicated that there was 

no influence of marketing strategy on the officer variable on consumer decisions to use services at Dr. 

Soedjono Hospital. This result is supported by Ahmad et al. [22], which stated that even though it influences 

patient satisfaction, compared to other variables, it is very low. It can be because they are more product 

oriented. As long as the service is good enough, then the customers will likely continue to go. Hence, this 

result does not follow the result of the research by Pinanggih et al. [23], which analyzed that the health 

workers (people) affected patient retention in RSUD Datu Beru Takengon, with a p-value<0.05. 

Chana et al. [24] found that variable people influence patient satisfaction in Thailand’s healthcare 

services. It includes the excellent knowledge, good attitude, and qualifications of the doctors and all the 

supporting staff. This theory also follows research conducted by Liu et al. [25], which states that to increase 

patient loyalty, it is important to have a continuous relationship with the patients. It can be done by having 

good quality doctors and supporting staff. Although other marketing strategy variables influence the patient's 

decision process, it does not rule out the possibility that unfavorable staff evaluations can make patients not 

choose health services at the hospital. Therefore, RSUD Dr. Soedjono needs to recruit and retain officers 

with the ability, attitude, and commitment to building good patient relationships. 

 

3.2.6. Process 

Based on the results of data analysis, a p-value=0.007 is obtained, which indicates that there is an 

influence of process variables on consumer decisions to use services at the outpatient installation of Dr. 

Soedjono Hospital. Understandably, respondents seek a sense of security and comfort while being treated at a 

hospital to accelerate recovery from their illness. This result is supported by Amriza and Susanto [26], which 

shows that the process variable significantly influences the patient's decision to choose health services at 

hospital X. Examples of suitable processes in the hospital include the queues, professional medical action 

efforts by doctors and nurses, as well as timely examination processes that will influence the patient's 

decision to utilize health services in a hospital. According to Octivanny and Berlianto [27], there is an 

influence of the process on patients’ intention to revisit the healthcare service. 

The process in the hospital is interpreted more as a standard operating procedure (SOP). So that if 

the SOP is carried out in an orderly manner, there will be few complaints from customers due to the variety 

of services obtained. Existing SOPs must be communicated to customers so that they do not cause 

misunderstandings. 

 

3.2.7. Physical evidence 

Based on the results of data analysis, a p-value=0.000 is obtained, which indicates that there is an 

influence of physical evidence variables on consumer decisions to use services at the outpatient installation 

of RSUD Dr. Soedjono. Ravangard et al. [28] supports this result because, in Iran, physical evidence was the 

most crucial factor affecting the selection of patients’ hospitals. Besides, it is also supported by Salim [29], 

which states that partially, physical evidence influences patients’ decisions in selecting Bengkulu regional 

general hospital positively. 

Physical evidence can influence the customer's decision to use the health services at Dr. Soedjono 

Hospital. Physical evidence in service companies such as hospitals can be in the appearance of service 

facilities and staff to assess the quality of the service concerned a comfortable and beautiful hospital 

atmosphere, a large and safe parking area, and an adequate and comfortable space waiting room for patients 

influence the decision to use services at Dr. Soedjono Hospital. It should be noted that respondents seek a 

sense of security and comfort while being treated at a hospital to accelerate recovery from their illness [30]. 

 

 

4. CONCLUSION  

Based on the result, it can be stated that the marketing mix or the 7Ps (product, price, place, 

promotion, people, process, and physical evidence) influence consumer decisions to be treated in the studied 

hospital with a p-value of 0.000. Even though it was partially, it has a different result. From the analysis that 

has been done, variable product, price, place, and person do not influence the consumer’s decision with a  

p-value >0.05. While promotion, process, and physical evidence have influenced the outpatients to have 

treatment in RSUD Dr. Soedjono, with a p-value <0.05 respectively, 0.043, 0.007, and 0.000. This result 

suggests the hospital should pay attention to the promotion, process, and physical evidence individually, as 

they positively might increase the number of outpatients.  

 

 

 



Int J Public Health Sci  ISSN: 2252-8806  

 

 Determinat factors influenced consumer’s decision: a study in a regional … (Rochana Ruliyandari) 

7 

ACKNOWLEDGEMENTS 

We would like to acknowledge the invaluable contribution of all the patients and health workers in 

RSUD Dr. Soedjono, East Lombok. We would like to extend our gratitude to Universitas Ahmad Dahlan. 

Also, we are grateful to all of those with whom we have had the pleasure to work on this and other related 

projects. This is individual research, therefore the is no grant obtained. 

 

 

REFERENCES 
[1] A. Azhari, B. Modding, I. Labbase, and A. Plyriadi, “The effect of quality of service, image, and business ethics on satisfaction 

and loyality of patients in hospitals in Makassar City,” International Journal of Management Progress, vol. 1, no. 2, pp. 1–22, 

Mar. 2020, doi: 10.35326/ijmp.v1i2.558. 
[2] N. F. Wendimagegn and M. C. Bezuidenhout, “Integrating promotive, preventive, and curative health care services at hospitals 

and health centers in Addis Ababa, Ethiopia,” Journal of Multidisciplinary Healthcare, vol. 12, pp. 243–255, Apr. 2019, doi: 

10.2147/JMDH.S193370. 
[3] J. Chen and Y. Wang, “Social media use for health purposes: systematic review,” Journal of Medical Internet Research, vol. 23, 

no. 5, p. e17917, May 2021, doi: 10.2196/17917. 

[4] T. Sreenivas and U. S. Rao, “A comparative study on product mix in corporate hospitals,” IRACST – International Journal of 
Commerce, Business and Management (IJCBM), vol. 2, no. 1, pp. 54–65, 2013. 

[5] S. Catana and S.-G. Toma, “Marketing mix in healthcare services,” “Ovidius” University Annals: Economic Sciences Series, vol. 

21, no. 1, pp. 485–489, 2021. 
[6] M. Mardiah and S. Wahyu, “The role of hospital marketing mix to the selection of the hospital consumer,” in Proceedings of the 

International Conference on Applied Science and Health, 2019, no. 4, pp. 1065–1071. 

[7] N. Q. Batubara and A. Wibowo, “The influence of marketing mix to patient satisfaction in hospitals: narrative review,” in 
Proceedings of International Conference on Applied Science and Health ICASH-PT015, 2019, no. 4, pp. 1124–1134. 

[8] T. Sreenivas, B. Srinivasarao, and U. S. Rao, “7Ps in corporate hospitals - Administrators’ perspective,” African Journal of 

Business Management, vol. 7, pp. 4363–4379, 2013. 
[9] G. Abedi and E. Abedini, “Prioritizing of marketing mix elements effects on patients’ tendency to the hospital using analytic 

hierarchy process,” International Journal of Healthcare Management, vol. 10, no. 1, pp. 34–41, Jan. 2017, doi: 

10.1080/20479700.2016.1231435. 
[10] M. Mohanty, “External and internal influences on consumer buying decisions,” Asian Journal of Home Science, vol. 3, no. 2, pp. 

190–192, 2009. 

[11] A. Palacio-fierro, “Consumer behavior process,” 593 Digital Publisher CEIT, vol. 5, no. 6, pp. 105–116, 2020, doi: 
10.33386/593dp.2020.6.360. 

[12] R. V Nitin and G. Devakumar, “An empirical study on marketing mix strategies on healthcare services in a tertiary care hospital,” 

International Journal of Management and Applied Science, vol. 2, no. 10, pp. 19–24, 2016. 
[13] H. Yessy, Yasri, and Idris, “The effect of satisfaction on marketing mix on loyalty of outpatients Lubuk Basung hospital,” in 

Proceedings of the Sixth Padang International Conference On Economics Education, Economics, Business and Management, 

Accounting and Entrepreneurship (PICEEBA 2020), 2021, vol. 179, no. Piceeba 2020, pp. 576–582, doi: 
10.2991/aebmr.k.210616.089. 

[14] A. A. Pramushinta and W. Sulistiadi, “The role of marketing mix in increasing interest 0f patient visit to hospital in indonesia: a 

systematic review,” in Promoting Population Mental Health and Well-Being, Feb. 2019, pp. 540–547, doi: 
10.26911/theicph.2019.04.51. 

[15] S. Siripipatthanakul and P. Chana, “Service marketing mix (7Ps) and patient satisfaction in clinics: a review article,” International 

Journal of Trend in Scientific Research and Development (IJTSRD), vol. 5, no. 5, pp. 842–850, 2021. 
[16] K. J. Hong and S.-H. Cho, “Associations between nurse staffing levels, patient experience, and hospital rating,” Healthcare, vol. 

9, no. 4, p. 387, Apr. 2021, doi: 10.3390/healthcare9040387. 
[17] A. D. Hailu, B. D. Workneh, and M. H. Kahissay, “Influence of pharmaceutical marketing mix strategies on physicians’ 

prescribing behaviors in public and private hospitals, Dessie, Ethiopia: a mixed study design,” BMC Public Health, vol. 21, no. 1, 

p. 65, Dec. 2021, doi: 10.1186/s12889-020-10063-2. 
[18] K. P. Lai, Y. Yee Yen, and C. Siong Choy, “The effects of service quality and perceived price on revisit intention of patients: the 

Malaysian context,” International Journal of Quality and Service Sciences, vol. 12, no. 4, pp. 541–558, Nov. 2020, doi: 

10.1108/IJQSS-02-2019-0013. 

[19] U. Tarihoran, E. Girsang, S. L. R. Nasution, and C. N. Ginting, “Marketing mix 7P application to increase patient re-visits,” in 

Proceedings of the International Conference on Health Informatics, Medical, Biological Engineering, and Pharmaceutical, 2020, 

no. Himbep 2020, pp. 73–79, doi: 10.5220/0010287400730079. 
[20] S. Yaghoubian, M. A. Jahani, J. Yazdani-Charati, and G. Mahmoudi, “The role of marketing mix (the 7 Ps) in patients’ attitudes 

to Iranian hospitals based on their kind of ownership (case study in Iran),” International Journal of Healthcare Management, vol. 

13, no. sup1, pp. 268–272, Dec. 2020, doi: 10.1080/20479700.2018.1505226. 
[21] A. Ekiyor and F. Altan, “Marketing communication and promotion in health services,” in Promotion and Marketing 

Communications, U. Ayman and A. Kemal Kaya, Eds. IntechOpen, 2020. 

[22] A. M. K. Ahmad, A. A. Al-Qarni, O. Z. Alsharqi, D. A. Qalai, and N. Kadi, “The impact of marketing mix strategy on hospitals 
performance measured by patient satisfaction: an empirical investigation on Jeddah private sector hospital senior managers 

perspective,” International Journal of Marketing Studies, vol. 5, no. 6, pp. 210–227, Nov. 2013, doi: 10.5539/ijms.v5n6p210. 

[23] R. A. Pinanggih, I. Saputra, S. Usman, and M. Kesehatan Masyarakat Fakultas Kedokteran, “The effect of marketing mix on 
patient retention at the regional general hospital (RSUD) Datu Beru Takengon,” Budapest International Research and Critics 

Institute-Journal (BIRCI-Journal), vol. 5, no. 3, pp. 18075–18084, 2022, doi: 10.33258/birci.v5i3.5790. 

[24] P. Chana, S. Siripipatthanakul, W. Nurittamont, and B. Phayaphrom, “Effect of the service marketing mix (7Ps) on patient 
satisfaction for clinic services in Thailand,” International Journal of Business, Marketing and Communication, vol. 1, no. 2, pp. 

1–12, 2021. 

[25] S. Liu, G. Li, N. Liu, and W. Hongwei, “The impact of patient satisfaction on patient loyalty with the mediating effect of patient 
trust,” INQUIRY: The Journal of Health Care Organization, Provision, and Financing, vol. 58, p. 004695802110072, Jan. 2021, 

doi: 10.1177/00469580211007221. 

 



                ISSN: 2252-8806 

Int J Public Health Sci, Vol. 12, No. 3, September 2023: 1-1x 

8 

[26] T. R. Amriza and Susanto, “The influence of marketing mix on interest of national health insurance patient re-visitin polyclinic at 

Hospital X,” International Journal of Scientific and Research Publications, vol. 7, no. 10, pp. 45–50, 2017. 
[27] G. B. C. Octivanny and M. P. Berlianto, “The effect of service marketing mix towards patient satisfaction and its impact to word 

of mouth and revisit intention at Kania Dental Clinic through service marketing mix,” Enrichment : Journal of Management, vol. 

12, no. 5, pp. 4095–4104, 2022, doi: 10.35335/enrichment.v12i5.902. 
[28] R. Ravangard, A. Khodadad, and P. Bastani, “How marketing mix (7Ps) affect the patients’ selection of a hospital: experience of a 

low-income country,” Journal of the Egyptian Public Health Association, vol. 95, no. 1, p. 25, Dec. 2020, doi: 10.1186/s42506-

020-00052-z. 
[29] M. Salim, “Factors influencing patients’ decision in selecting rumah sakit umum daerah (regional public health) Bengkulu city,” 

The International Journal of Accounting and Business Society, vol. 25, no. 2, pp. 41–51, Dec. 2017, doi: 

10.21776/ub.ijabs.2017.25.2.04. 
[30] E. R. C. M. Huisman, E. Morales, J. van Hoof, and H. S. M. Kort, “Healing environment: A review of the impact of physical 

environmental factors on users,” Building and Environment, vol. 58, pp. 70–80, Dec. 2012, doi: 10.1016/j.buildenv.2012.06.016. 
 

 

BIOGRAPHIES OF AUTHORS  

 

 

Rochana Ruliyandari     is a lecturer in Universitas Ahmad Dahlan. She studied 

economics for her undergraduate study, while she received her master degree in public health 

from Universitas Gadjah Mada. Then she continues to pursue her doctoral degree in public 

health and obtained the degree from Universitas Sebelas Maret in the end of 2021. Her 

expertise is public health, management, and geriatrics. She can be contacted at email: 

ruliyandari27@gmail.com. 

  

 

Nisrina Hazerika     is graduated from Universitas Ahmad Dahlan, faculty of public 

health. She also has several practical experiences in a) Puskesmas Aikmel, East Lombok, b) 

Puskesmas Lenek, East Lombok, c) Puskesmas Pringgasela, East Lombok, d) RSUD Praya, 

Central Lombok, and e) RSUD Awt Muda Narmada, West Lombok. She also has another 

research related to chronic disease. She can be contacted at email: 

nisrinahazerika00@gmail.com. 

 

 

https://orcid.org/0000-0002-7813-4960
https://orcid.org/0000-0002-8873-7968


1/20/24, 8:16 PM Gmail - [IJPHS] Schedule for Publication for September 2023 Issue

https://mail.google.com/mail/u/3/?ik=f85a598f52&view=pt&search=all&permthid=thread-f:1770464951966701821&simpl=msg-f:177046495196670182… 1/1

Rochana Ruliyandari <rochanaruliyandari00@gmail.com>

[IJPHS] Schedule for Publication for September 2023 Issue
2 messages

ijphsiaes.core@gmail.com <ijphsiaes.core@gmail.com> 4 July 2023 at 12:02
To: rochanaruliyandari00@gmail.com

Dear Author

We are glad to inform you that IJPHS Vol 12, No 3: September 2023 has been published.
Kindly click the link to check your paper.
https://ijphs.iaescore.com/index.php/IJPHS/issue/view/576
The editor give you 1 day in case you want to make a confirmation.

Promote your paper
Share your work online to make it more visible to others and may increase your chances of citation!
Promoting your research is now easy thanks to sharing capabilities on social media websites, where you may already
have numerous academic and industry connections, like on Twitter, Facebook, Instagram, LinkedIn, Google Scholar,
ORCID, Mendeley, ResearchGate, Publons, or Academia.edu.

Rochana Ruliyandari <rochanaruliyandari00@gmail.com> 4 July 2023 at 12:07
To: IJPHS IAES <ijphsiaes.core@gmail.com>

Dear Editor,

Thank you for the update.

Can I revise the title? It is mistyped. It should be: "Determinant factors influenced consumer’s decision: a study in a
regional public hospital.”

The current title is missing the ’n.’

Thank you very much.

Best Regards,
Rochana Ruliyandari
[Quoted text hidden]

https://ijphs.iaescore.com/index.php/IJPHS/issue/view/576
https://ijphs.iaescore.com/index.php/IJPHS/issue/view/576


1/20/24, 8:16 PM Gmail - IJPHS September 23 Authors' certificate of acknowledgement

https://mail.google.com/mail/u/3/?ik=f85a598f52&view=pt&search=all&permthid=thread-f:1783133437904422094&simpl=msg-f:1783133437904422094 1/1

Rochana Ruliyandari <rochanaruliyandari00@gmail.com>

IJPHS September 23 Authors' certificate of acknowledgement
1 message

ijphsiaes.core@gmail.com <ijphsiaes.core@gmail.com> 21 November 2023 at 08:02
To: rochanaruliyandari00@gmail.com

Dear Author,

Herewith we send a certificate for your contribution as author in IJPHS Journal. We are very thankful to publish your
prestige paper, we hope you will publish more in the future and spread the journal among your community.

IJPHS, Vol. 12, No. 3, 2023

We encourage authors to share their published articles on social network and repositories, such as SSRN, arXiv
academia.edu, ResearchGate, RePEc, Google Scholar, Linkedin, Facebook, etc.

Certificate Author 22813.pdf
287K

https://ijphs.iaescore.com/index.php/IJPHS/issue/view/576
http://academia.edu/
https://mail.google.com/mail/u/3/?ui=2&ik=f85a598f52&view=att&th=18bef66a116a04ce&attid=0.1&disp=attd&safe=1&zw
https://mail.google.com/mail/u/3/?ui=2&ik=f85a598f52&view=att&th=18bef66a116a04ce&attid=0.1&disp=attd&safe=1&zw


No. 22813/IJPHS/A/9/2023 

Rochana Ruliyandari, Nisrina Hazerika

Determinat factors influenced consumer’s decision: a study in a regional public hospital

for Vol. 12, No. 3 September 2023

November 3, 2023


