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ABSTRAK 

 

Pariwisata merupakan salah satu sektor industri jasa paling besar dalam 

menyumbangkan nilai devisa bagi Indonesia karena industri pariwisata memiliki 

dampak untuk perkembangan ekonomi dalam mendukung kesejahteraan 

masyarakat setempat. Untuk meningkatkan minat berkunjung wisatawan, 

dibutuhkan pengelolaan dan manajeman yang terstruktur agar pengembangan objek 

wisata lebih maksimal dengan penggunaan pemasaran digital. Seperti objek wisata 

La Li Sa Farmer’s Village yang merupakan salah satu destinasi wisata yang baru 

yang menerapkan pemasaran digital sebagai strategi untuk meningkatkan minat 

berkunjung wisatawan. 

Penelitian ini menggunakan metode penelitian deskriptif kualitatif serta 

menggunakan teknik pengumpulan data melalui wawancara, observasi dan 

dokumentasi hasil. Peneliti menggunakan metode validitas data (uji validitas) 

dengan teknik triangulasi sumber data. Adapun lokasi penelitian bertempat objek 

wisata La Li Sa Farmer’s Village. 

Hasil penelitian yang diperoleh oleh peneliti yakni untuk meningkatkan minat 

berkunjung wisatawan ke Objek wisata La Li Sa Farmer’s Village, pihak pengelola 

menerapkan enam saluran media sebagai strategi digital marketing yaitu search 

engine marketing (mesin pencari), online PR (hubungan masyarkat daring), online 

partnership (kerjasama daring), interactive display advertising (iklan interaktif 

daring), dan social media marketing (pemasaran media sosial). Strategi tersebut di 

lakukan oleh pihak pengelola objek wisata La Li Sa Farmer’s Village untuk 

mempromosikan objek wisata La Li Sa Farmer’s Village kepada publik agar jumlah 

kunjungan wisatawan ke objek wisata La Li Sa Farmer’s Village terus mengalami 

peningkatan. 

 

Kata Kunci: Digital Marketing; La Li Sa Farmer’s Village; Minat Wisata 
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ABSTRACT 

 

Tourism is one of the largest service industry sectors in contributing foreign 

exchange value to Indonesia because the tourism industry has an impact on 

economic development in supporting the welfare of the local community. In 

attracting tourists to visit, structured management and management are needed so 

that the development of tourist attractions is maximized by the use of digital 

marketing. Like the La Li Sa Farmer's Village tourist attraction which is one of the 

new tourist destinations that applies digital marketing as a strategy to attract 

tourists. 

This research uses descriptive qualitative research methods and uses data 

collection techniques through interviews, observation and documentation of 

results. Researchers use data validity methods (validity tests) with data source 

triangulation techniques. The research location is the La Li Sa Farmer's Village 

tourist attraction. 

The results of the research obtained by the researcher are to attract tourists to 

visit La Li Sa Farmer's Village tourist attraction, the manager applies six media 

channels as a digital marketing strategy, namely search engine marketing (search 

engine), online PR, online partnership, interactive display advertising, and social 

media marketing. This strategy is carried out by the manager of the La Li Sa 

Farmer's Village tourist attraction to promote the La Li Sa Farmer's Village tourist 

attraction to the public in order to attract tourists to visit so that the number of 

tourist visits to the La Li Sa Farmer's Village tourist attraction continues to 

increase. 

 

Keywords: Digital Marketing; La Li Sa Farmer's Village; Tourist Interest 

 

 

 

 

 

 

 

 

 

 

 

 

 


