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ABSTRACT

Currently, conventional media has begun to be abandoned due to the
emergence of new media. Coupled with the existence of covId-19 which makes
changes in the pattern and structure of society in accessing information. This
change makes institutions have to adapt to using social media in disseminating
information, one of the institutions that use social media to disseminate
information is BIMAWA UAD.

This study aims to analyze the effectiveness of the Instagram account
@bimawa_uad in fulfilling the information needs of UAD students. This research
uses descriptive research methods. The population in this study were followers of
@bimawa_uad Instagram and the sample taken was 100 people using random
sampling technique. Then the data obtained was analyzed by means of simple
tabulation analysis, Kolmogrov-Smirnov normality test, and making an average
score.

The results of this study indicate that the current needs approach
dimension gets an average value of 4.11 which means it is effective. Everyday
needs approach gets an average value of 4.02 which means it is effective.
Exhaustive needs approach gets an average value of 3.94 which means effective.
and catching-up needs approach gets an average value of 3.97 which means
effective. Overall, the @bimawa_uad Instagram account is considered effective in
fulfilling student information needs, with an average value of 4.01 from each
dimension of information needs.

Keywords: Instagram, Information Needs, Social Media
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