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INTISARI 
 

Penelitian ini bertujuan untuk mengetahui pengaruh electronic word of 

mouth terhadap purchase intentions melaui Brand trust pada Konsumen Grabfood 

di Kota Yogyakarta. Metode penelitian yang digunakan dalam penelitian ini 

adalah kuantitatif. Populasi dalam penelitian ini adalah konsumen Grabfood yang 

berdomisili di Kota Yogyakarta. Sumber data penelitian ini merupakan data 

primer berupa kuesioner. Sampel dalam penelitian ini diambil sebanyak 100 

responden. Metode analisis yang di gunakan dalam penelitian ini adalah Partial 

Least Square (PLS) dengan program aplikasi SmartPLS versi 4.0 dan di evaluasi 

dengan outer model dan inner model. Hasil penelitian ini membuktikan bahwa 

variabel electronic word of mouth (X) berpengaruh signifikan dan positif terhadap 

Brand trust (M), Electronic word of mouth (X) dan Brand trust (M) berpengaruh 

signifikan dan positif terhadap purchase intentions (Y), Electronic word of mouth 

(X) berpengaruh signifikan dan positif terhadap purchase intentions (Y) melalui 

Brand trust (M). 

Kata Kunci: Electronic Word of Mouth, Brand Trust, Purchase Intentions 
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ABSTRAK 

This study aims to determine the effect of electronic word of mouth on 

purchase intentions through brand trust in Grabfood consumers in Yogyakarta 

City. The research method used in this research is quantitative. The population in 

this study were Grabfood consumers who live in Yogyakarta City. The data source 

for this research is primary data in the form of a questionnaire. The sample in this 

study was taken as many as 100 respondents. The analysis method used in this 

research is Partial Least Square (PLS) with the SmartPLS version 4.0 application 

program and is evaluated with the outer model and inner model. The results of 

this study prove that the electronic word of mouth (X) variable has a positive and 

significant effect on Brand trust (M), Electronic word of mouth (X) and Brand 

trust (M) have a positive and significant effect on purchase intentions (Y), 

Electronic word of mouth (X) has a positive and significant effect on purchase 

intentions (Y) mediated by Brand trust (M).  

Keywords: Electronic Word of Mouth, Brand Trust, Purchase Intentions 

 


