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ABSTRAK 

Perkembangan internet yang semakin pesat telah menjadi suatu gaya hidup bagi 

masyarakat. Salah satu perkembangan teknologi internet di bidang perdagangan 

yaitu e-commerce. E-commerce telah membuat pergeseran perilaku konsumen 

dari pembelian secara langsung ditoko menjadi pembelian secara online. Disaat 

maraknya jual beli secara online seperti yang terjadi saat ini, masih banyak 

masyarakat yang takut dan ragu untuk melakukan belanja secara online. 

Penelitian ini bertujuan untuk mengetahui pengaruh online customer review dan 

harga terhadap keputusan pembelian konsumen muslim Shopee di Yogyakarta. 

Metode penelitian yang digunakan adalah ketode kuantitatif dengan teknik 

pengambilan sampel berupa Purposive Sampling. Sampel pada penelitian ini 

sebanyak 100 responden menggunakan skala likert. Analisis dilakukan dengan 

bantuan aplikasi SPSS versi 29. Hasil penelitian menunjukkan bahwa online 

customer review secara parsial berpengaruh positif dan signifikan terhadap 

keputusan pembelian di Shopee dengan nilai signifikasi sebesar < 0,001 < 0,05. 

Variabel harga secara parsial berpengaruh positif dan signifikan terhadap 

keputusan pembelian di Shopee dengan nilai signifikasi sebesar < 0,001 < 0,05. 

Secara simultan online customer review dan harga berpengaruh positif dan 

signifikan terhadap keputusan pembelian di Shopee dengan nilai signifikasi 

sebesar < 0,001 < 0,05. Berdasarkan uji koefisien determinasi memperoleh hasil 

sebesar 63% artinya variabel online customer review dan harga memiliki peran 

sebesar 63% terhadap keputusan pembelian konsumen muslim Shopee di 

Yogyakarta, sedangkan 37% dijelaskan oleh variabel lain yang tidak diuji pada 

penelitian ini. 

 

Kata kunci : Online Customer Review, Harga, Keputusan Pembelian, Shopee, 

perilaku konsumen muslim. 

  



xxiii 
 

ABSTRACT 

 

 

The internet has dramatically developed and become the lifestyle of people around 

the globe. One of the impacts of internet development, especially in the field of 

trade, is the growth of E-commerce. E-commerce has significantly shifted 

consumer behavior from shopping at the store directly to online shopping. 

However, some people still need to be more concerned about online shopping in 

the middle of the rapid development of online shopping. This research examines 

the influence of online customer reviews and prices on Muslim customers' 

purchasing decisions in Yogyakarta at the Shopee marketplace. This research used 

a quantitative method and selected the samples using purposive sampling. The 

number of samples obtained using the Likert scale was 100 respondents. The data 

were analyzed using SPSS version 29. The research results showed that the online 

customer review variable partially had a positive and significant influence on the 

purchasing decision at the Shopee marketplace, with a significance value of < 

0.001 < 0.05. Meanwhile, the price variable partially positively and significantly 

influenced the purchasing decision at the Shopee marketplace, with a significance 

value of < 0.001 < 0.05. The result of the determination coefficient test was 63%, 

meaning that the variables of online customer review and price had a significant 

influence of 63% on the purchasing decision of Muslim customers in Yogyakarta 

at the Shopee marketplace. Meanwhile, the remaining 37% might be influenced 

by other variables not examined in this research.  

 

 

Keywords: Online Customer Review, Price, Purchasing Decision, Shopee, Islamic 

Customer Behavior. 


