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INTISARI

Internet mengakibatkan terjadinya disrupsi pada berbagai bidang
kehidupan. Seperti halnya aktivitas yang semula dilakukan di dunia nyata berubah
ke dunia maya. Salah satu produk dari internet yaitu media sosial seperti Instagram.
Munculnya konten-konten flexing di Instagram menjadikan masyarakat khususnya
remaja harus besikap bijak dan kritis dalam menanggapinya di era disrupsi. Terpaan
konten flexing diartikan sebagai kegiatan mendengar, membaca, dan melihat
konten-konten flexing yang disebarkan melalui media. Konten-konten flexing
tersebut menerpa remaja sehingga harus disikapi dengan bijak dan kritis karena
dapat berpengaruh terhadap perilaku imitasi atau meniru pada remaja. Hal tersebut
didukung dengan teori pembelajaran sosial yang menjelaskan bahwa media dapat
berpengaruh terhadap tindakan peniruan seseorang.

Penelitian ini menggunakan metode kuantitatif. Instrumen penelitian ini
menggunakan kuesioner dibuat dengan Google Form dan disebarkan secara online.
Tujuan dari penelitian ini adalah untuk mengetahui pengaruh terpaan konten flexing
di Instagram terhadap perilaku imitasi remaja di era disrupsi. Populasi penelitian
ini adalah remaja di Kabupaten Klaten. Sampel penelitian ini sebesar 400
responden. Teknik pengambilan sampel menggunakan teknik purposive sampling
dengan kriteria: memiliki akun Instagram, aktif menggunakan Instagram, remaja
berumur 15-24 tahun, dan berdomisili di Klaten. Teknik analisis data dengan
analisis regresi linier sederhana.

Kesimpulan dari penelitian ini adalah ada pengaruh terpaan konten flexing
di Instgaram terhadap perilaku imitasi remaja di era disrupsi. Hal ini ditunjukkan
dari uji hipotesis diperoleh nilai signifikansi sebesar 0,000 < 0,05 dan nilai T-hitung
18,444 > T-tabel 1,9659, artinya Ha: “Ada pengaruh terpaan konten flexing di
Instagram terhadap perilaku imitasi remaja di era disrupsi” diterima, dan HO:
“Tidak ada pengaruh terpaan konten flexing di Instagram terhadap perilaku imitasi
remaja di era disrupsi” ditolak. Diperoleh nilai koefisien determinasi sebesar 0,461,
artinya variabel terpaan konten flexing memberikan pengaruh sebesar 46,1%
terhadap variabel perilaku imitasi dan sisanya sebesar 53,9% dipengaruhi oleh
variabel di luar variabel penelitian. Diperoleh nilai koefisien regresi sebesar 1,056,
artinya apabila nilai terpaan konten flexing meningkat satu satuan maka nilai
perilaku perilaku imitasi akan mengalami peningkatan sebesar 1,056.

Kata Kunci: Disrupsi, Perilaku Imitasi, Terpaan Konten Flexing
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ABSTRACT

The internet causes disruption in various areas of life. Just like activities
that were originally carried out in the real world have changed to the virtual world.
One of the products of the internet is social media such as Instagram. The
emergence of flexible content on Instagram means that people, especially
teenagers, must be wise and critical in responding to it in this era of disruption.
Exposure to flexing content is defined as the activity of hearing, reading and
viewing flexing content distributed through the media. Flexing content affects
teenagers so it must be responded to wisely and critically because it can influence
the imitation or copying behavior of teenagers. This is supported by social learning
theory which explains that the media can influence someone's imitation actions.

This research uses quantitative methods. This research instrument uses a
questionnaire created with Google Form and distributed online. The aim of this
research is to determine the effect of exposure to flexing content on Instagram on
the imitation behavior of teenagers in the era of disruption. The population of this
study were teenagers in Klaten district. The sample in this study was 400
respondents. The sampling technique used a purposive sampling technique with the
criteria: having an Instagram account, actively using Instagram, teenagers aged
15-24 years, and domiciled in Klaten. Data analysis technique using simple linear
regression analysis.

The conclusion of this research is that there is an influence of exposure to
flexing content on Instagram on the imitation behavior of teenagers in the era of
disruption. This is shown from the hypothesis test which obtained a significance
value of 0.000 < 0.05 and a T-count value of 18.444 > T-table 1.9659, meaning
that Ha: "There is an influence of exposure to flexing content on Instagram on the
imitation behavior of teenagers in the era of disruption” is accepted, and HO:
"There is no effect of exposure to flexing content on Instagram on adolescent
imitation behavior in the era of disruption” is rejected. The coefficient of
determination value obtained was 0.461, meaning that the flexing content exposure
variable had an influence of 46.1% on the imitation behavior variable and the
remaining 53.9% was influenced by variables outside the research variables. The
regression coefficient value obtained is 1.056, meaning that if the exposure value
of flexing content increases by one unit, the imitation behavior value will increase
by 1.056.

Keywords: Disruption, Exposure to Flexing Content, Imitation Behavior
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