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INTISARI

Dalam dinamika pasar yang sangat kompetitif, merk mempunyai
peran yang sangat penting bagi perusahaan. Hal ini dikarenakan
bahwa suatu merk merupakan penanda bagi suatu produk maupun
produsen untuk membedakan produk dan produsen kompetitornya.
Oleh karena itu membangun brand image produk yang positif
sangatlah penting bagi suatu perusahaan untuk mendapatkan citra
dalam benak konsumen. Hal yang demikian harus secara terus
menerus dilakukan oleh perusahaan agar perusahaandapat menarik
pelanggan yang baru serta mempertahankan pelanggan yang sudah
ada, bahkan untuk meningkatkan loyalitas pelanggannya. Untuk
itulah perusahaan tak habis-habisnya melakukan promosi terutama
event sponsorship dan publisitas agar brand image produk dapat
dibangun. Hal tersebut juga dilakukan oleh brand Kickchick.

Pentingnya strategi komunikasi yang dilakukan oleh brand
kickchick tersebut menjadi alasan mengapa peneliti melakukan
penelitian terkait strategi komunikasi pemasaran yang dilakukan oleh
brand clothing kickchick dengan tujuan untuk mempertahankan brand
image melalui promosi event dan music yang dilakukan di Instagram
dari kickchick itu sendiri. Kickchick merupakan brand lokal asal
Yogyakarta namun seiring waktu berjalan brand cloting di
Yogyakarta mulai menjamur schingga dibutuhkan brand image yang
kuat untuk mendapatkan ciri khas suatu brand agar dapat bersaing
ditengah ketatnya persaingan. Penelitian ini merupakan jenis
penelitian deskriptif dengan pendekatan kualitatif. Metode penelitian
yang digunakan adalah metode studi kasus.

Strategi komunikasi pemasaran yang dilakukan oleh Kickchick
dalam membangun brand image adalah dengan cara mengoptimalkan
penggunaan Instagram sebagai alat promosi dan didukung dengan
adanya event tentang musik pop punk selain itu menguatkan
diinteraksi antara konsumen dan Kickchick untuk jangka panjang
dengan memberikan apresiasi berupa giveaway dan bonus yang
diinformasikan juga lewat Instagram.

Kata kunci: Strategi Pemasaran. Brand Image. Kickchick

xvi



ABSTRACT

In highly competitive market dynamics, brands have a very
important role for companies. This is because a brand is a marker for a
product or manufacturer to differentiate its competitors' products and
manufacturers. Therefore, building a positive product brand image is very
important for a company to gain an image in the minds of consumers. This
must be done continuously by the company so that the company can attract
new customers and retain existing customers, and even increase customer
loyalty. For this reason, companies carry out endless promotions, especially
event sponsorship and publicity so that the product's brand image can be
built. This is also done by the Kickchick brand.

The importance of the communication strategy carried out by the
Kickchick brand is the reason why researchers conducted research related
to the marketing communication strategy carried out by the Kickchick
clothing brand with the aim of maintaining the brand image through
promotion of events and music carried out on Kickchick's own Instagram.
Kickehick is a local brand from Yogyakarta, but as time goes by, brand
clothing in Yogyakarta is starting to mushroom, so a strong brand image is
needed to get the characteristics of a brand so that it can compete amidst
intense competition.

This research is a type of descriptive research with a qualitative
approach. The research method used is the case study method. According to
Sugiyono (2016) qualitative research is research based on the philosophy of
postpositivism which is used to research natural objects, where the
researcher is a key instrumentalist with triangulation techniques, qualitative
data analysis and the research results are emphasized on meaning rather
than generality. The objectives of qualitative descriptive research include,
among others, describing, describing, explaining and answering in more
detail the problems that will be studied by researchers. Based on the data
findings and discussions carried out, researchers can conclude that the
marketing communication strategy carried out by Kickchick in building its
brand image is by optimizing the use of Instagram as a promotional tool
and supported by events about pop punk music in addition to strengthening
interaction between consumers and Kickchick to long term by providing
appreciation in the form of giveaways and bonuses which are also
announced via Instagram.

Keywords: Marketing Strategy. Brand Image. Kickchick
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