[1]

(2]

3]

[4]

(5]

(6]

(7]

(8]

DAFTAR PUSTAKA

[.Y.Rahmaand M. T. Lestari, “Pengaruh Choi Siwon Sebagai Brand Ambassador Terhadap Brand
Image Produk Mie Sedaap Korean Spicy Chicken,” E-Proceeding of Management, vol. 7, no. 2,
pp. 4593-4603, 2020.

A. Lia, H. Hakiem, and lbdalsyah, “Pengaruh Persepsi Konsumen, Labelisasi Halal dan Citra
Merek Terhadap Keputusan Pembelian Produk Herbal Skincare SR12,” Kajian Ekonomi & Bisnis
Islam, vol. 5, pp. 263-273, 2022.

Rossiter, L. Percy, and R. John, Advertising Communication Models, vol. 12. Association for
Consumer Research, 1985. [Online]. Available:
http://acrwebsite.org/volumes/6443/volumes/v12/NA-12

J. R. Rossiter, L. Percy, and L. Bergkvist, Marketing Communications: Objectives, Strategy,
Tactics. in Core textbook. SAGE Publications, 2018.

M. Khoirul Aulia and A. Wardhana, “THE INFLUENCE OF BRAND AMBASSADOR TO BRAND
IMAGE ON MAMAHKE JOGJA,” 2018.

N. Silalahi, “Sistem Pendukung Keputusan Pemilihan Dosen Berprestasi Menggunakan Metode
SMARTER Pada Universitas Budi Darma,” Bulletin of Information Technology (BIT), vol. 1, no. 1,
pp. 50-57, 2020.

D. P. Utomo and B. Purba, “Sistem Pendukung Keputusan Penilaian Kinerja Tenaga
Kependidikan (TENDIK) Dengan Menggunakan Metode SMARTER,” Jurnal Komtika (Komputasi
dan Informatika), vol. 5, no. 2, pp. 140-152, Nov. 2021, doi: 10.31603/komtika.v5i2.5619.

N. Marbun, M. Zarlis, and R. W. Sembiring, “Aplication of The SMARTER Method for The
Selection of The Best Ambassador Brand,” International Journal of Information System &

Technology Akreditasi, vol. 5, no. 2, pp. 99-103, 2021.

89



[9]

[10]

[11]

[12]

[13]

[14]

[15]

[16]

[17]

[18]

[19]

90

T. Apsari, R. P. Sari, and Ilhamsyah, “SISTEM PENILAIAN KINERJA TALENT UNTUK MENENTUKAN
TIER DENGAN MENGGUNAKAN METODE SMARTER (Studi Kasus: PT. MainGames Indonesia),”
2022. [Online]. Available: https://maingames.com/

M. Afdal, W. Ramadhan, W. Putri, and others, “Implementasi Metode Simple Multi Attribute
Rating Technique Exploiting Rank (SMARTER) Untuk Pendukung Keputusan Pemberian
Reward,” Indonesian Journal of Informatic Research and Software Engineering (IJIRSE), vol. 3,
no. 1, pp. 1-10, 2023.

S. J. Ezenwune and others, “SISTEM PENDUKUNG KEPUTUSAN PEMILIHAN DUTA KAMPUS
UNIVERSITAS ESA UNGGUL DENGAN METODE SAW (SIMPLE ADDITIVE WEIGHTING),” Kohesi:
Jurnal Sains dan Teknologi, vol. 2, no. 3, pp. 71-80, 2024.

M. I. Fadhlullah, A. P. Pratama, A. Saputra, and B. Effendi, “Sistem Pendukung Keputusan
Pemilihan Duta Prestasi Menggunakan Metode SMART (Studi Kasus Smk Negeri Sumsel),” MDP
Student Conference, vol. 3, no. 1, pp. 816—823, 2024.

J. Hutahaean, F. Nugroho, D. A. Kraugusteeliana, and Q. Aini, Sistem Pendukung Keputusan.
Yayasan Kita Menulis, 2023.

E. Turban, R. Sharda, and D. Delen, Decision Support And Business Intelligence Systems (9th
Edition). 2011.

E. Turban, J. E. Aronson, and T. P. Liang, Decision Support Systems and Intelligence System
(Seventh Edition). Yogyakarta: 2005, 2005.

M. Firmansyah, Buku Pemasaran Produk dan Merek. 2019.

P. S. Sendy and F. Zumrotul, “EFEK BRAND AMBASADOR DAN IKLAN TERHADAP KEPUTUSAN
PEMBELIAN.” CV. MITRA ABISATYA, 2021.

R. Korniawan and others, Budaya Hallyu Korea. 2013.

S. Kurniawati and R. Z. B. Pratiwi, “DRAMA KOREA DAN IMITASI GAYA HIDUP: STUDI KORELASI

PADA MAHASISWA KPI IAIN SURAKARTA,” pp. 243-270, 2021.



[20]

[21]

[22]

[23]

[24]

[25]

[26]

[27]

[28]

[29]

[30]

91

N. R. Halim and A. Iskandar, “PENGARUH KUALITAS PRODUK, HARGA DAN PERSAINGAN
TERHADAP MINAT BELI,” Jurnal Riset Manajemen dan Bisnis (JRMB) Fakultas Ekonomi UNIAT,
vol. 4, no. 3, pp. 415-424, 2019, doi: 10.36226/jrmb.v4i3.291.

A. Sagia and S. H. Situmorang, “Pengaruh Brand Ambassador, Brand Personality Dan Korean
Wave Terhadap Keputusan Pembelian Produk Nature Republic Aloe Vera,” 2018.

MUSTAKIM, MULTI-ATTRIBUTE DECISION MAKING Simple Multi Attribute Rating Tecnique
Exploiting Ranks (SMARTER). 2018.

S. Damanik and D. P. Utomo, “Implementasi Metode ROC (Rank Order Centroid) Dan Waspas
Dalam Sistem Pendukung Keputusan Pemilihan Kerjasama Vendor,” vol. 4, no. 1, pp. 242-241,
2020, doi: 10.30865/komik.v4i1.2690.

R. Retnowati, E. Suhardi, and D. Hafiludin, Put in Passion (Picture and Picture, Think Pair Share,
Demonstration) Berbasis Multimedia. PASPA PRESS, 2016.

Z. Nigotaini et al., Rekayasa Perangkat Lunak. PT Penamuda Media, 2023.

J. Brooke, “SUS: A quick and dirty usability scale,” Usability Eval. Ind., vol. 189, Apr. 1995.

S. 1. F. Y. M. Dinda and A. S. Artika, Analisa Perancangan Sistem Informasi. 2019.

A.-C. Hauschild, R. Martin, S. C. Holst, J. Wienbeck, and D. Heider, “Guideline for software life
cycle in health informatics,” iScience, vol. 25, no. 12, p. 105534, 2022, doi:
https://doi.org/10.1016/j.isci.2022.105534.

L. P. Sumirat, C. Dwi, Y. Kristyawan, S. Kom, Y. K. M Kom, and K. Slamet, Dasar-Dasar Rekayasa
Perangkat Lunak. Madza Media, 2023.

A. Bangor, P. Kortum, and J. Miller, “Determining What Individual SUS Scores Mean: Adding an

Adjective Rating Scale,” Journal of User Experience (JUX), vol. 3, no. 3, pp. 114-123, 2009.



