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MOTTO 

Tidak ada satu pun perjuangan yang tidak melelahkan. “Dan 

berikanlah berita gembira kepada orang orang yang sabar, yaitu yang 

ketika ditimpa musibah mereka mengucapkan: sungguh kita semua ini 

milik Allah dan sungguh kepada Nya lah kita kembali”.  

(QS Al-Baqarah: 155-15) 
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INTISARI 

Tujuan penelitian ini adalah untuk mengetahui pengaruh keragaman produk 

dan psikologis konsumen terhadap minat beli konsumen. Data dalam penelitian ini 

adalah data primer yang diperoleh menggunakan kuisioner. Populasi dalam 

penelitian ini adalah seluruh konsumen yang pernah membeli membeli pada toko 

online shopee ini diperoleh sebanyak 120 sampel. Teknik analisis dalam penelitian 

ini menggunakan analisis regresi berganda, uji parsial (uji t), uji simultan (ujif). 

Hasil penelitian dengan uji parsial menunjukan bahwa variabel iklan 

berpengaruh positif signifikan terhadap keputusan pembelian. Variabel program 

gratis ongkir berpengaruh positif signifikan terhadap keputusan pembelian. Dan 

hasil pengujian secara simultan menunjukan bahwa variabel iklan dan program 

gratis ongkir bersama – sama berpengaruh positif signifikan terhadap keputusan 

pembelian. Serta besaran hasil uji koefisien determinasi variable iklan dan program 

gratis ongkir terhadap keputusan pembelian sebesar 0,551 atau 55,1 %. 

Kata Kunci : Variabel Iklan, Program Gratis Ongkir, Keputusan Pembelian, Tiktok 

Shop 

 

 

 

 

 

 

 

 

 

 

 

 



xii 
 

DAFTAR ISI 

 

 

HALAMAN JUDUL ................................................................................................ i 

HALAMAN PERSETUJUAN ................................................................................ ii 

HALAMAN PENGESAHAN ................................................................................ iii 

PERNYATAAN ..................................................................................................... iv 

PERNYATAAN TIDAK PLAGIAT ...................................................................... v 

PERNYATAAN PERSETUJUAN AKSES .......................................................... vi 

MOTTO ................................................................................................................ vii 

PERSEMBAHAN ................................................................................................ viii 

KATA PENGANTAR ........................................................................................... ix 

INTISARI ............................................................................................................... xi 

DAFTAR ISI ......................................................................................................... xii 

BAB I PENDAHULUAN ....................................................................................... 1 

A. Latar Belakang ............................................................................................. 1 

B. Rumus Masalah ............................................................................................ 5 

C. Tujuan Penelitian ......................................................................................... 6 

D. Manfaat Penelitian ....................................................................................... 6 

BAB II LANDASAN TEORI ................................................................................. 7 

A. Kajian Teori ................................................................................................. 7 

1. Iklan .......................................................................................................... 7 

2. Tujuan Iklan ............................................................................................. 8 

3. Jenis Iklan ................................................................................................. 9 

4. Media Iklan ............................................................................................. 11 

5. Indikator Iklan ........................................................................................ 12 

B. Tagline ....................................................................................................... 13 

1. Definisi Dalam Tagline .......................................................................... 13 



xiii 
 

C. Gratis Ongkir .............................................................................................. 15 

D. Keputusan Pembelian ................................................................................. 16 

1. Definisi Keputusan Pembelian ............................................................... 16 

2. Tahap-Tahap Keputusan Pembelian ....................................................... 16 

E. Electronic Commerce (E-Commerce) ........................................................ 18 

1. Pengertian E-Commerce ......................................................................... 18 

2. Klasifikasi E-Commerce ......................................................................... 20 

F. Tinjauan Peneliti Terdahulu ....................................................................... 22 

G. Pengembangan Hipotesis ........................................................................... 23 

H. Kerangka Penelitian ................................................................................... 26 

BAB III METODE PENELITIAN........................................................................ 27 

A. Populasi Dan Sampel ................................................................................. 27 

1. Populasi .................................................................................................. 27 

2. Sampel .................................................................................................... 27 

B. Teknik Pengambilan Sampel...................................................................... 27 

C. Jenis Dan Sumber Data .............................................................................. 28 

D. Teknik Pengambilan Data .......................................................................... 29 

E. Definisi Operasional Variabel .................................................................... 29 

F. Pengukuran Variabel .................................................................................. 32 

G. Uji Instrumen Penelitian ............................................................................ 33 

1. Uji Validitas ............................................................................................... 33 

2. Uji Reliabilitas ........................................................................................... 33 

H. Teknik Analisis Data .................................................................................. 34 

1. Analisis Regresi Linear Berganda ............................................................. 34 

2. Uji Hipotesis .............................................................................................. 34 

BAB IV ANALISIS DATA .................................................................................. 37 

A. Hasil Penyebaran Kuesioner ...................................................................... 37 

B. Hasil Analisis Deskriptif Responden ......................................................... 38 

C. Hasil Uji Validitas ...................................................................................... 39 

1. Hasil Uji Validitas Variabel Iklan .......................................................... 39 



xiv 
 

2. Hasil Uji Validitas Variabel Program Gratis Ongkir ............................. 40 

3. Hasil Uji Validitas Variabel Keputusan Pembelian ............................... 40 

4. Hasil Uji Validitas Seluruh Variabel ...................................................... 43 

D. Hasil Uji Reliabiltas ................................................................................... 43 

E. Analisis Data .............................................................................................. 44 

1. Analisis Regresi Linier Berganda ........................................................... 44 

2. Pengujian Hipotesis Secara Parsial (Uji T) ............................................ 46 

3. Pengujian Hipotesis Secara Simultan (Uji F) ......................................... 47 

4. Uji Koefesien Determinasi (R2).............................................................. 48 

F. Pembahasan ................................................................................................ 48 

BAB V PENUTUP ................................................................................................ 52 

A. Kesimpulan ................................................................................................ 52 

B. Keterbatasan Penelitian .............................................................................. 52 

C. Saran ........................................................................................................... 53 

DAFTAR PUSTAKA ........................................................................................... 54 

LAMPIRAN 1 : KUESIONER PENELITIAN ..................................................... 58 

LAMPIRAN 2: TABULASI DATA ..................................................................... 63 

LAMPIRAN 3: OUTPUT PENGOLAHAN DATA............................................. 66 

 

 

 

 

 

 

 

 

 


