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ABSTRAK 

 

 Penelitian ini bertujuan untuk mengetahui pengaruh Brand Image, Customer 

Experience, dan Customer Value Terhadap Customer Loyalty pada Pelanggan Mie 

Gacoan Taman Siswa di Yogyakarta. Dalam penelitian ini menggunakan jenis 

penelitian kuantitatif. Teknik pengambilan sampel dalam penelitian ini adalah dengan 

non probability sampling dengan prosedur purposive sampling. Dengan sampel 

sebanyak 153 responden yang merupakan pelanggan Mie Gacoan Taman Siswa di 

Yogyakarta. Teknik pengumpulan data menggunakan kuesioner (google formulir) yang 

diuji dengan validitas dan reliabilitas. Teknik analisis data menggunakan regresi linear 

berganda, uji T, uji F dan koefisien determinasi.  

 Hasil penelitian ini menunjukan bahwa secara parsial Brand Image tidak 

berpengaruh positif dan tidak signifikan terhadap Customer Loyalty, Customer 

Experience berpengaruh positif dan signifikan terhadap Customer Loyalty, dan 

Customer Value berpengaruh positif dan signifikan terhadap Customer Loyalty. Serta 

secara simultan Brand Image, Customer Experience, dan Customer Value berpengaruh 

positif dan signifikan terhadap Customer Loyalty pada pelanggan Mie Gacoan Taman 

Siswa di Yogyakarta. Saran bagi yang ingin melakukan penelitian dengan judul yang 

sama, diharapkan dapat menambah variabel baru dan memperluas materi yang ingin 

disampaikan. 

Kata Kunci: Brand Image, Customer Experience, Customer Value, Customer Loyalty. 
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ABSTRACT 

 

 This research aims to determine the effect of Brand Image, Customer 

Experience, and Customer Value on Customer Loyalty on Mie Gacoan Taman Siswa in 

Yogyakarta. In this study, using a type of quantitative research. The sampling technique 

in this research is non-probability sampling with purposive sampling procedure. By 

taking a sample of 153 respondents, which are customers of Mie Gacoan Taman Siswa 

in Yogyakarta. Data collection techniques used questionnaires (google forms) that are 

tested for validity and reliability. Data analysis techniques used multiple linear 

regression, t test, F test and determination coefficients.  

 The results of this study indicate that partially Brand Image does not have 

positive and not significant effect on Customer Loyalty, Customer Experience has a 

positive and significant effect on Customer Loyalty, and Customer Value has a positive 

and significant effect on Customer Loyalty. As well as simultaneously Brand Image, 

Customer Experience, and Customer Value have a positive and significant effect on 

Customer Loyalty on customers Mie Gacoan Taman Siswa in Yogyakarta. Suggestions 

for those who wish to conduct research with the same title are expected to be able to 

add new variables and expand the material to be conveyed. 

Keywords: Brand Image, Customer Experience, Customer Value, Customer Loyalty. 

 

 

 

 

 

 

 

 

 

 

 


