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INTISARI

Penggunaan media sosial dan platform digital semakin dominan dalam
pemasaran produk dan memengaruhi perilaku konsumen dalam pengambilan
keputusan pembelian. Salah satu brand perawatan kulit yaitu Avoskin,
memanfaatkan platform TikTok untuk memperluas pasar dan memengaruhi
keputusan pembelian konsumen. Faktor-faktor seperti Social media marketing,
Electronic word of mouth (EWOM), Brand image, dan Brand trust menjadi kunci
dalam membentuk citra merek, kepercayaan konsumen dan akhirnya memengaruhi
keputusan pembelian. Penelitian ini bertujuan untuk menguji pengaruh positif dan
signifikan social media marketing, electronic word of mouth, brand image dan
brand trust terhadap purchase decision produk skincare Avoskin pada platform
Tiktok. Metode penelitian menggunakan kuantitatif dengan pendekatan asosiatif.
Jumlah sampel dihitung dengan rumus Hair et a/. (2010) dan didapatkan 135
sampel. Teknik pengambilan sampel menggunakan metode purposive sampling.
Pengambilan data dilakukan dengan kuisioner google form. Selanjutnya, data yang
diperoleh dianalisis menggunakan aplikasi SPSS versi 26. Kesimpulan dari
penelitian ini adalah terdapat pengaruh positif dan signifikan dari social media
marketing, electronic word of mouth, brand image dan brand trust terhadap
purchase decision produk skincare Avoskin pada platform Tiktok.

Kata kunci: social media marketing, electronic word of mouth (E-WOM), brand
image, brand trust, purchase decision
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ABSTRACT

The use of social media and digital platforms is increasingly dominant in
product marketing and influences consumer behavior in making purchasing
decisions. One skincare brand, Avoskin, uses the TikTok platform to expand the
market and influence consumer purchasing decisions. Factors such as Social media
marketing, Electronic word of mouth (EWOM), Brand image, and Brand trust are
key in shaping brand image, consumer trust and ultimately influencing purchasing
decisions. This research aims to test the positive and significant influence of social
media marketing, electronic word of mouth, brand image and brand trust on
purchase decisions for Avoskin skincare products on the Tiktok platform. The
research method uses quantitative with an associative approach. The number of
samples is calculated using the Hair et al., (2010) formula and obtained 135
samples. The sampling technique uses purposive sampling method. Data collection
was carried out using a Google Form questionnaire. Next, the data obtained was
analyzed using SPSS version 26 application. The conclusion of this research is that
there is a positive and significant influence from social media marketing, electronic
word of mouth, brand image and brand trust on purchase decision for Avoskin
skincare products on the Tiktok platform.

Keywords: social media marketing, electronic word of mouth (E-WOM), brand
image, brand trust, purchase decision.
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