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INTISARI

Penelitian ini bertujuan untuk menguji pengaruh price, e-service quality,
brand image terhadap keputusan pembelian online produk Scarlett di Kota
Yogyakarta. Untuk mengambil sampel dalam penelitian ini menggunakan teknik
sampel dengen kriteria, jumlah sampel dalam penelitian ini adalah 137 responden.
Metode pengumpulan data menggunakan kuesioner. Alat analisis data
menggunakan software SmartPLS 3. Jenis data yang digunakan yaitu data
kuantitatif. Hasil penelitian ini menunjukkan bahwa price (X1) berpengaruh positif
terhadap keputusan pembelian online (Y), e-service quality (X2) berpengaruh
positif terhadap keputusan pembelian online (Y), brand image (X3) berpengaruh
positif terhadap keputusan pembelian online (Y).

Kata kunci: price. e-service quality, brand image, keputusan pembelian online.
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ABSTRAK

This study aims to examine the role of price, e-service quality, brand image
on online purchasing decisions Scarlett products in the City of Yogyakarta. For
sampling in this study using a sample technique with criteria, the number of
samples for this study were 137 respondents. The data collection method used a
questionnaire. The data analysis tool uses SmartPLS 3 software. The type of data
used is quantitative data. The resulth of this study indicate that price (X1) has a
positive on online purchasing decisions (Y), e-service quality (X2) has a positive on
online purchasing decisions (Y), brand image (X3) has a positive on online

purchasing decisions (Y).

Keyword: price, e-service quality, brand image, online purchasing decisions.
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