
63 
 

 
 

DAFTAR PUSTAKA 

Amin,M.(2016).Internet banking service quality and its implication one-customer 

satisfaction and e-customer loyalty. International Journal of Bank 

Marketing,34(3),280–306. 

Anthony, L., & Sama, H. (2021). Studı Kualıtatıf Mengenaı Faktor Penerımaan 

Aplıkası E-Commerce Shopee Dan Fıntech Shopeepay Bagı Masyarakat 

Senıor. CoMBInES-Conference on Management …, 1(1), 678–686. 

https://journal.uib.ac.id/index.php/combines/article/view/4517%0Ahttps://jo

urnal.uib.ac.id/index.php/combines/article/download/4517/1239 

Aren, S., Güzel, M., Kabadayı, E., & Alpkan, L. (2013). Factors Affecting 

Repurchase Intention to Shop at the Same Website. Procedia - Social and 

Behavioral Sciences, 99, 536–544. 

https://doi.org/10.1016/j.sbspro.2013.10.523 

Chiu, W., & Cho, H. (2019). E-commerce brand. Asia Pacific Journal of 

Marketing and Logistics. 

Dyrelöv, F., & Melander, T. (2021). The Impact of Negative ewom on Brand 

Loyalty: A qualitative study in the context of social media. https://umu.diva-

portal.org/smash/record.jsf?pid=diva2%3A1571966&dswid=5191 

Firdha, S., Putri, A., & Marlena, N. (2021). Pengaruh e-service quality dan e-trust 

terhadap kepuasan konsumen. Forum Ekonomi, 23(3), 463–474. 

http://journal.feb.unmul.ac.id/index.php/FORUMEKONOMI 

Hair, et al. (2010) Multivariate Data Analysis. 7th ed. United States: Pearson. 

Hanafi, M. I. (2021). Pengaruh Kepercayaan, Keamanan, Kemudahan Dan Risiko 

Terhadap Minat Beli Via Media Online Butuhbaju.Com. Performa, 4(6), 

921–932. https://doi.org/10.37715/jp.v4i6.1717 

Hasan,  Ali. (2014). Marketing dan  Kasus-Kasus Pilihan. Caps. Yogyakarta. 

 

Heryana, D. K., & Yasa, N. N. K. (2020). Effect of electronic word of mouth on 

repurchase intention mediated by brand attitude. International Research 

Journal of Management, IT and Social Sciences. 

https://doi.org/10.21744/irjmis.v7n2.854 

Ihsan, M., & Siregar, A. P. (2019). Pengaruh E-service Quality Terhadap 



64 
 

 
 

Keputusan Pengguna Jasa Ojek Online Go-Ride dalam Aplikasi Go-Jek 

melalui Kepercayaan Konsumen di Kota Jambi. J-MAS (Jurnal Manajemen 

Dan Sains), 4(1), 170. https://doi.org/10.33087/jmas.v4i1.85 

Illieska, K. (2013). Customer satisfaction index-as a base for strategic marketing 

management. TEM Journal, 2(4), 327-331. Retrieved from 

http://www.temjournal.com/documents/vol2no4/Customer%20Satisfaction%

20I 

ndex%20%E2%80%93%20as%20a%20Base%20for%20Strategic%20Mark

etin g%20Management.pdf 

Ismagilova, E., Dwivedi, Y. K., Slade, E., & Williams, M. D. (2017). Electronic 

Word of Mouth (eWOM) in the Marketing Context: A State of the Art 

Analysis and Future Directions. Springer 

Nature. https://doi.org/DOI 10.1007/978-3-319-52459-7 

Imron. (2019) “Analisa Pengaruh Kualitas Produk Terhadap Kepuasan Konsumen 

Menggunakan Metode Kuantitatif Pada CV. Meubele Berkah Tangerang”, 

Indonesian Journal on Software Engineering (IJSE), 5(1), hal. 19–28. 

Innocentius, B. (2021). Pengaruh E-security, E-service Quality terhadap E-

satisfaction dan Pengaruh E-satisfaction, E-security, dan E-service Quality 

terhadap E-repurchase Intention Secara Langsung pada Pengguna E-

commerce Tokopedia. Jurnal Administrasi Bisnis (JAB), 11(2), 93–103. 

Jalilvand, M,R.(2012). “The Effect of Electronic WordOf-Mouth on Brand Image 

and Purchase Intention”. Journals Of Marketing Inteligence And Planning, 

Vol.30, Iss:4, hal.5- 5. 

Janna, N. M., & Herianto. (2021). Artikel Statistik yang Benar. KONSEP UJI 

VALIDITAS DAN RELIABILITAS DENGAN MENGGUNAKAN SPSS, 

18210047, 1–12. 

Jayaputra, R., & Sesilya. (2022). Pengaruh E-Service Quality Dan E-Trust 

Jayaputra, R., Sesilya, D., Program, K., Management, B., Manajemen, S., 

Bisnis, F., & Ekonomi, D. (2022). Pengaruh E-Service Quality Dan E-Trust 

Terhadap Repurchase Intention Melalui E-Customer Satisfaction Pada Peng. 

Universitas Kristen Petra, 10(1), 1–10. 

Jimenez,  F.R  &  Mendoza,  N.  A.  2013. Too Popular ToIgnore: The Influence 

Of   Online      Reviews   On   Purchase Intentions  Of  Search  And  

Experience Products. Journal     of     Interactive Marketing,  Vol.  27,  No.  

https://doi.org/DOI


65 
 

 
 

3,  pp.  226-235 

Kimppa, K., Whitehouse, D. Kuusela, T., & Phahlamhlaka, J. (2014). ICT and 

Society: 11th IFIP TC 9 International Conference on Human Choice and 

Computers, HCC11 2014, Turku, Finland, July 30 - August 1, 2014. 

Heidelberg, New York, Dordrecht, London: Springer 

Kotler, Phillip dan Kevin Lane Keller. 2009. Alih Bahasa : Benyamin Molan. 

Manajemen Pemasaran. Edisi Ketigabelas. Jilid 1 dan 2. Cetakan Keempat. 

PT. Indeks. Jakarta. 

Kotler, P., & Amstrong, G. (2018). Principles of Marketing (17th ed.). London: 

Pearson Education Limited. 

Kotler, P., & Keller, K. L. (2012). Marketing Management 13. New Jersey: 

Pearson Prentice Hall, Inc. 

Kotler, P., & Keller, K. L. (2016). Marketing Management 15th Edition. Harlow: 

Pearson Education Limited. 

Kusumawati, Dyah & Saifudin.(2020). Pengaruh Persepsi Harga  Dan  

Kepercayaan  Terhadap Minat  Beli  Secara Online Saat  Pandemi Covid-19 

Pada Masyarakat Millenia Di Jawa Tengah. JAB Vol.6 (1) 

 

Leonnard, S., Comm, M., & Thung, F. (2017). The relationship of service quality, 

word-of-mouth, and repurchase intention in online transportation services. 

Journal of Process Management. New Technologies, 5(4), 30–40. 

https://doi.org/10.5937/jouproman5-152 

Lukito, S., & Ikhsanb, R. B. (2020). Repurchase intention in e-commerce 

merchants: Practical evidence from college students. Management Science 

Letters, 10(13), 3089–3096. https://doi.org/10.5267/j.msl.2020.5.014 

Luwiska, A. (2021). Analisis Pengaruh Digital Marketing Terhadap Repeat 

Purchase Dengan Digital Promotion Dan E-Service Quality Sebagai 

Variabel …. Jurnal Strategi Pemasaran. 

https://publication.petra.ac.id/index.php/manajemen-

pemasaran/article/view/12001%0Ahttps://publication.petra.ac.id/index.php/

manajemen-pemasaran/article/download/12001/10551 

Made, N., Dewi, P., Imbayani, G. A., Ribek, P. K., Ekonomi, F., Universitas, B., 

& Denpasar, M. (2021). Pengaruh Social Media Marketing Terhadap 

Keputusan Pembelian Yang Dimediasi E-Word of Mouth Pada Givanda 



66 
 

 
 

Store Denpasar. Jurnal EMAS, 2(2), 28–42. www.validnews.id, 

Maduretno, R.  B.  E.  H.  P.,  &  Junaedi,  S.  (2021).  The  Importance  of  

eWOM  Elements on  Online  Repurchase  Intention:  Roles  of  Trust and  

Perceived  Usefulness. Jurnal Ekonomi Indonesia, 10(1), 55–69. 

https://doi.org/10.52813/jei.v10i1.59 

Magdalena, A., & Jaolis, F. (2018). Analisis Antara E-Service Quality, E-

Satisfaction, dan E-Loyalty Dalam Konteks E-Commerce Bukalapak. Jurnal 

Strategi Pemasaran, 5(2), 1–11. 

Muchlis, Wijayanto, G., & Komita, S. E. (2021). Pengaruh E-Satisfaction dan E-

Trust terhadap Repurchase Intention Melalui E-Word of Mouth (E-Wom) 

sebagai Variabel Intervening E-Commerce Buka Lapak pada Generasi 

Millenial. Jurnal Ekonomi KIAT, 32(1), 18–29. 

https://doi.org/10.25299/kiat.2021.vol32(1).7404 

Muhidin, Ali Sambas dan Abdurahman Maman (2017) Analisis Korelasi, Regresi, 

dan Jalur Dalam Penelitian Dilengkapi dengan Aplikasi Program SPSS. 

Bandung: CV Pustaka Setia. 

Mulyadi Saputra, D., & Akbar, Y. (2018). ANALISIS PENGARUH E-SERVICE 

QUALITY TERHADAP CUSTOMER SATISFACTION YANG 

BERDAMPAK PADA CUSTOMER LOYALTY PT BAYU BUANA 

TRAVEL TBK STIKOM Cipta Karya Informatika. Selection and peer-

review under responsibility of The 11th STIKOM CKI on SPOT. CKI On 

SPOT, 11(2), 199–206. www.bayubuanatravel.com. 

Mulyana,     Yusuf     Fitra. (2016).Pengaruh Kepercayaan, Keamanan, Persepsi 

Kemudahan Dan Persepsi Kegunaan Terhadap Minat Beli Konsumen Pada 

Toko Online (Studi Pada Toko Online LAZADA.co.id) 

Muninggar, D. A., & Rahmadini, A. (2022). Pengaruh Electronic Word of Mouth 

(E-WoM) Terhadap Minat Beli pada Aplikasi Shopee (Studi Kasus Kota 

Bandar Lampung). Business and Enterpreneurship Journal (BEJ), 3(1), 30–

39. https://doi.org/10.57084/bej.v3i1.773 

Nanincova, N. (2019) “Pengaruh Kualitas Layanan Terhadap Kepuasan 

Pelanggan Noach Cafe and Bistro”, Journal Article, 7(2). 

Nora, L. (2019). Trust, commitment, and customer knowledge: Clarifying 

relational commitments and linking them to repurchasing intentions. 

Management Decision, 57(11), 3134–3158. https://doi.org/10.1108/MD-10-



67 
 

 
 

2017-0923 

Nulufi, Kris, Murwartiningsih.(2015). Minat Beli Sebagai Mediasi Pengaruh 

Brand Image Dan  Sikap  Konsumen  Terhadap  Keputusan Pembelian Batik 

Di Pekalongan. Management Analysis Journal4 (2) 

 

Nurmanah, I., & Nugroho, E. S. (2021). Pengaruh Kepercayaan (Trust) Dan 

Kualitas Pelayanan Online (E-Service Quality) Terhadap Keputusan 

Pembelian Online Shop Bukalapak. At-Tadbir : Jurnal Ilmiah Manajemen, 

5(1), 11. https://doi.org/10.31602/atd.v5i1.3384 

Nurrahmanto, A.P.  (2015). Pengaruh Kemudahan Penggunaan, Kenikmatan 

Berbelanja,  Pengalaman Berbelanja dan Kepercayaan Konsumen Terhadap 

Minat Beli Konsumen  di Situs Jual Beli Online Bukalapak.com. Skripsi 

Sarjana Ekonomika dan Bisnis Universitas Diponergoro. Semarang 

Pappas, I.O., Pateli, A.G., Giannakos, M.N., and Chrissikopoulos, V. 2014. 

Moderating effects of online shopping experience on customer satisfaction 

and repurchase intentions. International Journal of Retail & Distribution 

Management, 42 (3): 187-204 

Pattikawa, S. N., & Hasan, G. (2023). Pengaruh Kepercayaan Dan Minat 

Repurchase Terhadap Perilaku Konsumen Dalam Berbelanja Di E-

Commerce Kota Batam. Technomedia Journal, 8(1 Juni), 52–66. 

https://doi.org/10.33050/tmj.v8i1.1938 

Priyastama, R. (2017) Buku Sakti Kuasai SPSS Pegolahan Data & Analisis Data. 

Yogyakarta: PT Anak Hebat Indonesia. 

Priyatna, E. H., & Agisty, F. (2023). Pengaruh E-Service Quality Dan E-Word of 

Mouth Terhadap Minat Beli Ulang Pada E-Commerce Sociolla. Dynamic 

Management Journal, 7(1), 104. https://doi.org/10.31000/dmj.v7i1.7588 

Raymond, R. K. (2015). When word-of-mouth goes online: Evaluating the 

characteristics and effects of eWOM communication. International Journal 

of Arts & Sciences, 8(5), 499–508. 

http://papers.ssrn.com/sol3/papers.cfm?abstract_id=2730979 

Razak, N. S. A., Marimuthu, M., Omar, A., & Mamat, M. (2014). Trust and 

Repurchase Intention on Online Tourism Services among Malaysian 

Consumers. Procedia - Social and Behavioral Sciences, 130, 577–582. 

https://doi.org/10.1016/j.sbspro.2014.04.067 

Saleem, M. A., Zahra, S., & Asif, Y. (2017). Impact of service quality and trust 



68 
 

 
 

on repurchase intentions – the case of Pakistan airline industry. Asia Pacific 

Journal of Marketing and Logistics, 29(5), 1136–1159. 

https://doi.org/10.1108/APJML-10-2016-0192 

Santi,  I.  G.  A.  P.  C.,  &  Suasana,  I.  G.  A.  K.  G.  (2021).  the Role  of  

Brand  Image Mediates  the  Effect  of  Electronic  Word  of  Mouth  on  

Repurchase  Intention  in Starbucks Coffee. International    Journal    of    

Management    and    Commerce Innovations, 9(1), 328–338. 

 

Saodin, Suharyono, Arifin, Z., & Sunarti. (2019). the Influence of E-Service 

Quality Toward E-Satisfaction, E-Trust, E-Word of Mouth and Online 

Repurchase Intention: a Study on the Consumers of the Three-Star Hotels in 

Lampung. Russian Journal of Agricultural and Socio-Economic Sciences, 

93(9), 27–38. https://doi.org/10.18551/rjoas.2019-09.03 

 

Saputra, G. W., & Ardani, I. G. A. K. S. (2020). Pengaruh Digital Marketing, 

Word of Mouth, Dan Kualitas Pelayanan Terhadap Keputusan Pembelian. E-

Jurnal Manajemen Universitas Udayana, 9(7), 2596. 

https://doi.org/10.24843/ejmunud.2020.v09.i07.p07 

Satria, A. A. (2017). Pengaruh Harga, Promosi, dan Kualitas Produk Terhadap 

Minat Beli Konsumen Pada Perusahaan A-36. Jurnal Manajemen Dan Start-

Up Bisnis, 2(1), 9. https://doi.org/10.34127/jrlab.v6i1.169 

Siregar, S. (2016) Statistika Deskriptif untuk Penelitian Dilengkapi Perhitungan 

Manual dan Aplikasi SPSS Versi 17. Jakarta: PT Raja Grafindo Persada. 

Sugiyono (2012) Metode Penelitian Kombinasi (Mixed Methods). Bandung: 

Alfabeta.  

Sugiyono (2015) Metode Penelitian Kuantitatif Kualitatif R&B. Bandung: CV 

Alfabeta.  

Sugiyono (2018) Metode Penelitian Kuantitatif. Bandung: Alfabeta. 

Suryani, Tatik. 2013. Perilaku Konsumen di Era Internet. Yogyakarta: Graha. 

Ilmu. 

Tandon, U., Kiran, R., & Sah, A. N. (2017). Customer Satisfaction as mediator 

between website service quality and repurchase intention: An emerging 

economy case. Service Science, 9(2), 106–120. 

https://doi.org/10.1287/serv.2016.0159 



69 
 

 
 

Tandon, A., Aakash, A., & Aggarwal, A. G. (2020). Impact of EWOM, website 

quality, and   product   satisfaction   on   customer   satisfaction   and   

repurchase   intention: moderating  role  of  shipping  and  handling. 

International  Journal  of  Systems Assurance Engineering and 

Management, 11, 349–356. https://doi.org/10.1007/s13198-020-00954-3 

Tjiptono, F. (2004). Manajemen Jasa. Yogyakarta: Andi Offset 

Tjiptono. 2016. Service, Quality & Satisfaction. Yogyakarta. Andi 

Trivedi, S. K., & Yadav, M. (2018). Predicting online repurchase intentions with 

e-satisfaction as mediator: a study on Gen Y. VINE Journal of Information 

and Knowledge Management Systems, 48(3), 427–447. 

https://doi.org/10.1108/VJIKMS-10-2017-0066 

Utami, A. R. H. (2020). Pengaruh Persepsi Kemudahan, Kepercayaan, Keamanan 

Dan Persepsi Resiko Terhadap Minat Menggunakan E-Commerce. Prisma 

(Platform Riset Mahasiswa Akuntansi), 01, 79–93. 

http://ojs.stiesa.ac.id/index.php/prisma/article/view/694%0Ahttp://ojs.stiesa.

ac.id/index.php/prisma/article/download/694/265 

Wahyono, N. B. F. S. (2016). Faktor yang Mempengaruhi Minat Beli Konsumen 

di Toko Online. Management Analysis Journal. 

https://doi.org/10.1103/PhysRevSeriesI.32.254 

Wiradarma, I. W. A. and Respati, N. N. R. 2020, Peran Customer Satisfaction 

Memediasi Pengaruh Service Quality Terhadap Repurchase Intention Pada 

Pengguna Lazada Di Denpasar, E-Jurnal Manajemen Universitas Udayana, 

9(2), 637. doi: 10.24843/ejmunud.2020.v09.i02.p12. 

Wiyata, M. T., Studi, P., Bisnis, A., Putri, E. P., Studi, P., Bisnis, A., Gunawan, 

C., Studi, P., & Bisnis, A. (2020). PENGARUH CUSTOMER EXPERIENCE 

, EASE OF USE , DAN CUSTOMER TRUST TERHADAP REPURCHASE 

INTENTION KONSUMEN SITUS JUAL BELI. 3(April), 11–21. 

Wuisan, D. S. ., Candra, D., Tanaya, M. A., Natalia, V., & Bernarto, I. (2020). 

Pengaruh Website Design Quality dan E-Service Quality Terhadap 

Repurchase Intention Sociolla E-Trust Sebagai Variabel Mediasi. 

Computatio : Journal of Computer Science and Information Systems, 4(1), 

55. https://doi.org/10.24912/computatio.v4i1.7748 

Zullaihah, R., & Setyawati, H. A. (2021). Analisis Pengaruh Iklan, Identitas 



70 
 

 
 

Merek, dan Kepuasan Pelanggan Terhadap Minat Beli Ulang (Studi Pada 

Pengguna Smartphone Merek Oppo di Kebumen). Jurnal Ilmiah Mahasiswa 

Manajemen, Bisnis Dan Akuntansi (JIMMBA), 3(1), 169–184. 

Zuliestiana. (2022). Analisis Pengaruh Kepercayaan Dan Kepuasan Terhadap 

Minat Beli Ulang Pada Pengguna Situs E-Commerce Jd. Id. Eproceedings 

Of Management. Jurnal Manajemen UNUD, 9(2), 1–10. 

 

 

 

 

 


