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e Zhang Lun, Wang Chengjun and Xu Xiaoke, i+Ef£#&#S 18 (Jisuan Chuanboxue Daolun). Beijing Normal

University Press, 2018; 239 p. ISBN: 978-7-303-24120-0, Price: 50 RMB

The term “Big Data” has gained familiarity in the previous year in various academic forums, but
its history dates to the early 1960s. Additionally, statistics have shown that “global citizens”
became conversant with their data and analysis during those years (Asri, Mousannif, &
Moatassime, 2019). What exactly does “Big Data” mean? This is a term used to represent the
vast amount of structured and unstructured data that pervades our daily life (Dowling et al., 2019).
The ability of a company to translate large and diverse amounts of data into usable information for
its establishment is more important than just the amount of data itself. Therefore, certain
methodologies should be employed in examining Big Data in the hopes of using it as a foundation
for making better decisions and taking more strategic business initiatives. Subsequently, five key
points were discovered by the author which were not published in other similar books. These key
points include the following:

The first point is Emotional transmission, as emotional judgment which is the effect of dis-
seminating information, is one of the aspects of measurement in this important field of commu-
nication research. The acceptance of data by users, particularly the emotional inclination of
persuasive details like advertising and elections, is a key measure of information adoption. The
author of the book primarily gives research references in this section on the possibility of emotions
spreading with text.

Second is the law of modifying an individual’s emotions. The authors stressed the importance of
using people’s social media language expressions, conducting extensive text analysis, and at-
tempting to decipher the laws of individual emotional transformation.

Third is the extraction of text features, wherein the efficiency and effectiveness of disseminating
information become an essential and fundamental issue in the study of communication which brings
about a more detailed discussion on how to evaluate them. A network of semantic co-occurrences is
constructed through content on social media, for instance, if two words exist in a document at the
same time, it shows there is a relationship between them. Furthermore, emphasis is obtained by
computing the value of each term’s “inverted document frequency,” and then a binary network is
established to measure the efficiency of information transfer. This point may be disregarded but it is
important to know the many ways in exploring the impact of text information and its characteristics
on the efficiency of information transmission from a word-structure perspective. Additionally, word
network-based analysis is an important research method in the processing of computational
communication texts.

Fourth, the use of text to predict an individual’s behavior; the author studied social media,
Twitter, and political activities in the United States in-depth. The results showed that with the proper
covert research methods, a person’s behavior in the real world could be accurately predicted through
monitoring of his social media activities.

The fifth key point is text and socio-cultural changes, as the authors implied that the main
application is inclusive of social and cultural change alongside a specific research method, personal,
emotional, behavioral changes, and predictions that had to do with the characteristics of the text
itself. The differences in macro-social culture and media technology have been analyzed by re-
searchers. These changes have shown to be different from conventional content analysis methods,
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using text analysis under Big data, combined with visualization, to provide more intuitive and
accurate analytical results and reveal human social culture more objectively. Additionally, tech-
nology as well as the modifications in values, laws, and characteristics of evolution may also be
discovered.

The book titled Introduction of Computational Communication is a current piece that
discusses how Big Data is becoming more relevant in the modern world. The authors, Zhang
Lun, an academic who has done a lot of research related to Computer in Human Behavior;
Wang Chengjun, an expert on Social Network Analysis for Startups; and Xu Xiaoke, a
communications professor and professional who won the first prize in the Alibaba Data
Platform Contest, are all leading communication scientists and practitioners from China.
Computational communication is an important branch of the social science of computing. Its
analysis is based on the synergies of human communication behavior, as the richness and
complexity of computational communication is a significant challenge. The book emphasizes
the various quantifiable factors that influence communication behavior in social networks
throughout its 11 chapters and its uses in networking science as its theoretical foundation for
shaping practical knowledge frameworks with computational journalism and computational
advertising.

In the introduction, the authors address the definition, or lack thereof, concerning how Big Data
aims to transform the world. The opening/first chapter of this book explores how different large
institutions around the world, including governments and commercial, have finally realized that this
initiative may help them excel.

Companies around the world have long been looking for practical approaches to getting in-
formation about their customers, products, and services. For a company that has just started and has
few customers, it might be easy and simple to analyze all customers who buy the same product in the
same way (Piatetsky, 2019).

The companies and markets they monitor may become increasingly intricate as time passes.
These organizations must offer a greater variety of products to survive or achieve a competitive
advantage with customers, and they must understand how the product fits with the customer and
how to deliver it to the customer.

According to the authors, Zhan, Wang, and Xu, certain company data was first generated and
kept in a relational database such as SQL Server or MySQL and the company only stored important
data such as product names and product prices. Whereas, other unstructured data, such as doc-
uments, customer service records, and even images and videos, may be difficult to manage, using a
relational database or the company’s system. In this regard, companies must consider new data
sources generated by cellular devices like sensors or other new sources of information generated by
humans, such as data from social media and track record data obtained from their website
interactions.

Although each data source may be managed and collected separately, the difficulty posed
may be the struggle for businesses to grasp the relationships between all of these diverse forms
of data and interpret them to meet their specific needs. It is impossible to think about a
conventional way to manage data when dealing with so much information presenting in
various forms. As a result of the preceding example, there may be the emergence of the Big
Data trend.
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The challenges that Big data analysis presents are numerous. Amongst them are the means of
collecting, storing, analyzing, visualizing, and transferring data, alongside data sensitivity and
veracity concerns. However, the greater the amount of data collected and examined, the more likely
for the analysis to be valid. The results may also potentially provide access to previously unavailable
information (p. 8).

With the advent of the Internet of Things (IoT), more objects and devices are connected to the
internet. Manufacturers also collect data about customer usage patterns and product performance.
The advent of machine learning has also led to the production of more data. Meanwhile, the
emergence of Facebook and other social media platforms in the 2000s made people begin to realize
how important the data users in these platforms.

Therefore, the focus of the author was on communication studies, and currently, China is one of
the countries with the highest internet connection, so the experts may provide a unique perspective
on Big Data The citizens of China have a wide range of social media platforms. However, these
citizens do not use mainstream social media such as Facebook, Twitter, or Instagram, as they employ
alternative domestic social media which is widely used. This would bring an opportunity of gaining
insights and new perspectives.

Generally, the flaws of the authors were minimal as there were only a few words that employed
very philosophical terminology in Chinese. Therefore, foreign speakers may need to be accom-
panied by native speakers as they may find it difficult to understand some of the meanings. However,
despite all these highlighted flaws, this book is generally perfect.

Additionally, the author also cautioned in the previous chapter that inadequate Big Data
gathering and analysis tools may render the data acquired useless. There was an expression of
several concerns raised by the author regarding the future development of Big data in addition to
discussing its various potentials (p. 297). It is currently recognized that the size of big data doubles
every 2 years. Such a fast rate may force professionals to think quickly for future technology
capable to handle Big Data, as it subsequently becomes bigger else, the larger data will be
rendered useless.
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Wanghong as Social Media Entertainment in China. By David Craig, Jian Lin, and Stuart Cunningham. Cham:
Palgrave MacMillan, 2021.204 pp. Book, (Palgrave Studies in Globalization, Culture and Society)

Craig, Lin, and Cunningham’s book is a forceful attempt to unpack what the authors convincingly
argue is a “wildly polysemic” phenomenon: wanghong. Wanghong, a colloquial expression, is a
contraction of the words wangluo hongren, or online celebrities. But wanghong has, especially
since 2016, come to connote so much more, and the authors’ effort to define it here hints at the
wide range of themes that this book covers:

The wanghong industry, as we understand it, refers to social media entrepreneurs and platform
and intermediary media professionals working within a highly competitive platform landscape,
incubated through regulatory protection, fueled by a rising middle class and responding to the
demographic challenges of the urban—rural divide, and which offers potentially more lucrative
opportunities for creators than their Western counterparts (p. 2).

Informed by a critical media industries approach and combining theoretical insights with
empirical research Craig et al. meticulously work through the different aspects of China’s
wanghong’s history and context by applying a conceptual framework of three overarching
themes, or what they prefer to call fendencies, (p. 116). They do so without neglecting the
movement between these types of wanghong: cultural, creative, and social wanghong. There
are, the authors argue, cultural wanghong—this refers to performers already related to es-
tablished media industries and mainstream entertainment culture: think of musicians, authors,
actors, or pop stars. These luminaries use wanghong platforms to further advance their ce-
lebrity status (p. 20; 139). Creative wanghong, on the other hand, is defined as amateur
creators who often operate with limited budgets which adds to a sense of authenticity that
resonates with their followers. These creators are native to social media platforms and
generate their own diverse and vernacular creative content—examples are vlogging, cooking,
magic tricks, or singing. These creators’ backgrounds, the authors explain, range from urban
hipsters to rural peasants and migrant workers—the example of two rural fishermen whose
how-to-fish video’s attracted millions of subscribers on several platforms features as an
effective example. (p. 112-113).

Finally, they distinguish social wanghong—a group distinctive in their ability to maintain and
nurture social, mediated, relationships across wanghong platforms, rather than creating unique
content. According to the authors, fostering these types of social relationships is a creative process
too (p. 114). In this category, it is not the desire to be entertained or to gain cultural capital, but a type
of intimacy generated by the construction of social presence that drives audiences to view their
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